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The al fresco issue
With eight royal parks and more than 3,000 garden squares and open 
green spaces covering almost half of its total area, London is one of the 
greenest as well as the greatest cities in the world. So it’s no surprise 
that in the spring and summer London is best experienced al fresco.

St James is part of the Berkeley Group, one of the world's most admired 
residential developers. The company is dedicated to creating living 
experiences that offer energising and enjoyable lifestyles both inside 
and out – achieved by working alongside world-leading architects, 
interior and landscape designers and through an unparalleled 
investment in state-of-the-art practices and materials.

From London's most sought after new riverside addresses to residences 
created within some of its most precious historic buildings, St James 
leads the way in imagining and realising unique living experiences 
that are as inspirational on the outside as they are on the inside.

So it seems fi tting that we dedicate this issue of Homes & London 
to encouraging you to get out and enjoy the great outdoors in what 
is probably the world’s greatest city.
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Our pick of the 
most memorable 
events taking 
place across 
the capital this 
summer.

Until 19 Jul

Alexander McQueen: 

Savage Beauty

Victoria & Albert Museum

Contents
Spring/Summer 2015

05 Scents in the city
 Gwyneth Holland uncovers a thousand 

years of the scents and smells that 
have defined London.

 
12 Outside in
 Bring a sense of summer inside your 

home with fresh interior styling.

18 Wilder weekends
 It’s amazing what you can do in a weekend. 

We discover six outdoor experiences that 
will banish your winter blues.

28 Summer essentials: Coast
 Whether it’s to the coast or the country, 

get away in style with our pick of this 
summer’s essentials.

31 White City bright future
 White City is about to be transformed into 

London’s most exciting new place to live, 
work and play, with St James set to create 
its residential heart.

35 Fresh talent
 Described as “a shot of adrenaline to London’s 

eating scene”, Michelin star restaurant The 
Clove Club is a new champion of seasonal 
dining. Co-founder and Head Chef Isaac 
McHale creates three fresh menu ideas 
to try at home.

40 Time machines
 Rob Widdows, co-founder of Goodwood 

Revival talks about the annual weekend 
when Hollywood style glamour meets 
vintage horsepower.

53 The diary
 Our pick of the most memorable 

events taking place across the 
capital this summer.

63 The art of placemaking
 We talk to Sean Ellis, Chairman, St James, 

about the company’s unique approach to lush 
landscapes and social spaces. 

69 Heads up!
 There are new young stars in the millinery 

world, new trends and more celebrity 
wearers than ever before. Discover how 
the hat is coming back.

76 Summer essentials: Country
 Whether it’s to the coast or the country, 

get away in style with our pick of this 
summer’s essentials.

79 H&L guide to the season
 No British summer would be complete 

without that quintessential collection of 
events known simply as ‘The Season’. From 
Polo to The Proms, Wimbledon to Chelsea, 
this is our essential guide to what to see 
and where to be seen.

88 Dining out
 On the roof, in the garden, on the terrace, 

or beside the river, London plays host to 
many of the world’s best outdoor dining 
experiences. We offer the inside track 
on the best places to eat outside.

99 The Londoner: Flower power
 Anita Foy, head of shows development at 

the Royal Horticultural Society is the power 
behind the flowers. She tells us what it takes 
to produce the most famous flower show 
on Earth.

St James collection

102 Places to live from St James

104 The Corniche

108 Infini Penthouses

112 Hurlingham Walk

116 Merano Residences

118 Brewery Wharf

120 Brewery Gate

122 Kew Bridge West

124 Riverlight

126 Smithfield Square

Coming soon

130 Fitzroy Gate

131 Heritage Walk,
 Kew Bridge West

132 22-29 Albert Embankment
 Southall Gas Works

You have to put 
someone in a 
hat to show how 
amazing they are.
Philip Wright

12

69

05

40

88

18

The al fresco issue
Contents

02 – Homes & London 



Gwyneth Holland uncovers a thousand
years of the scents and smells 

that have defi ned London.
ILLUSTRATION Kristjana S Williams

WRITER Gwyneth Holland
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hen Londinium was 
established, it was constructed according to 
Roman principles, with a focus on the wind 
direction from west to east. To keep the city’s air 
sweet, malodorous amenities such as tanneries 
and cemeteries were built in the east, so that the 
prevailing wind direction could sweep bad smells 
away. Roman eff orts to sweeten London’s air 
didn’t stop there, according to leading perfumer 
Roja Dove: “With the conquest, the Romans 
introduced many fragrant plants to Britain, as 
few grew naturally. To this day, we love rose, 
lily of the valley, and fresh-smelling plants like 
hyacinth and narcissus – all fragrant fl owers 
that typify the scent of the English Heritage 
summer.” And once the Romans departed, 
British horticulturalists took up the cause: 
“Our fi rst perfumers were monks & nuns (who 
planned the earliest medieval gardens) and then 
housewives who distilled the products of their 
own cultivation”, says James Craven, fragrance 
archivist at artisan perfume store Les Senteurs.

And while our understanding of smells has 
increased in the centuries since, they can still tell 
us a lot about a place and its people. London has 
always had a distinctive scentscape thanks to its 
enclaves of communities and specialist trades. 
In the 16th century, diff erent parts of London 
were redolent of the goods traded and produced 
in each, for example, the area around Tower 
Street smelled of wine and tea, while Shadwell’s 
sugar factories permeated the air, and London 
Bridge had an aroma of oranges and herring. 
Meanwhile, the air around East India Dock, 
the heart of early spice-trading, was heavy with 
nutmeg, clove and cinnamon, and the area still 
holds a residual scent from those days.

Despite many of those fragrant trades 
departing from the heart of the city, and the 
aroma-dampening impact of traffi  c, there 
are still scent neighbourhoods, says Dr Alex 
Rhys-Taylor, a specialist in smell and urban 
geographies. “New Cross smells of Caribbean 
cuisine as soon as you get out the train station”, 
he says, while “Thamesmead still smells of sugar 
– one of the few places upwind (east) of a major 
food producer (Tate and Lyle)”. He points out 
that smell can denote changing demographics of 
an area, such as Brick Lane, which often smells of 
coff ee roasters and cafés – recent additions to an 
area famous for the aromas of garlic and spices 
from its Indian restaurants. Diff erent times 
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01 Perfume 
ingredients

02 Linda Pilkington,
Ormonde Jayne

03 Angela Flanders
04 Sarah McCartney,

4160 Tuesdays

Perfumes don’t have to 
smell of fl owers and woods 
– there’s a move to capture 
moments, songs, places 
and wild imaginings.
Sarah McCartney, 
founder 4160 Tuesdays

of day can also create diff erent smell experiences, 
says Rhys-Taylor: “Walking through the City of 
London before 6am smells of the pine and lemon 
of the cleaning teams. Any time between 7 and 11 
it smells of shampoo, macho aftershave, bacon 
and sausages, not unlike a hotel foyer”. 

Perfumer Rebecca Goswell’s Bex London 
brand aims to capture the distinctive smells of 
diff erent parts of the city with the Londoner 
perfume collection, each named for the postcode 
of the area that inspired it. Her fragrance SE1, 
named after a postcode that covers much of 
central London riverside, was inspired by the 
area's spice-trading history, as well as the 
salty aromas of the river. Meanwhile, the crisp 
top notes and warm, woody heart of her N6 
perfume “was inspired by many winter walks 
across Hampstead Heath, always culminating 
in a welcoming glass of red wine at The Flask 
pub in Highgate Village”. Goswell is hugely 
infl uenced by distinctive smells of the city: “For 
me, there is a never-ending stream of superbly 
inspiring olfactory stories left to be told. I adore 
Kew Gardens and especially love the moist, 
earthy smell of the greenhouses; Chelsea Physic 
Gardens is just the most enchanting tranquil 
gem, tucked away in between the bustle of Kings 
Road and the Embankment; Richmond Park on 
a pink-skied wintery morning, when you can 
actually smell the frost and the musk of the deer, 
which hangs heavily in the air as wispy clouds”.

Goswell is part of a resurgence in British 
perfumery, with niche perfumers increasingly 
capturing the aromas and character of the 
country through fragrance. French specialist 
perfumers and multinational mega-brands 
may dominate the perfume market, but the 
creative works of smaller perfume houses such 
as Angela Flanders, Papillon and Grossmith 
are capturing the interest of true afi cionados. 
“British perfumery is having the most amazing 
time”, says Sarah McCartney, founder of London 
perfume brand 4160 Tuesdays. “There’s a really 
creative movement in the smaller companies. 
Perfumes don’t have to smell of fl owers and 
woods – there’s a move to capture moments, 
songs, places and wild imaginings”. While 
modern British perfumes no longer need to be 
as literal as the single-note fragrances of the 
past, perfumers are still taking inspiration from 
quintessentially British ingredients. James 
Craven highlights Papillon's Tobacco Rose, “a 
gorgeous rich full-blown spicy rose of immense 
presence and beauty. Roses are our national 
fl ower and part of our history – badges of 
our Royal Houses, and incorporated into our 
heraldic heritage”. Along with rose and the 
classic lavender – recently given a new form in 
Creed’s Aberdeen Lavender scent – other herbs 
and aromatic plants are inspiring perfumers. 
“Our temperate/cool climate is also favourable 

BRINGING
SCENT HOME

Thomas Broom
Petersham Nurseries

Even in small urban gardens, you can 
create naturally scented spaces that boost 

wellbeing, according to Petersham Nurseries’ 
Thomas Broom, who recommends these 

plants to bring fragrance to even the 
most bijou balcony or window box:

01
For a small city garden, scented climbers 

are a perfect way to save space and can add 
a lot of impact to a garden. Trachelospermum 
jasminoides is a summer flowering evergreen 

jasmine, with the most intoxicating scent. 
They are perfect for growing around 

doorways and on a trellis. 

02
Climbing roses can add charm to a small 

garden. A repeat flowering variety such as St 
Swithun, has a strong myrrh fragrance but also 

makes a good cut flower for the house too. 

03
Window boxes can be filled with scented 
herbs such as lavender, thyme and lemon 

verbena and scented pelargoniums.

04
Filling large, deep pots with a wigwam of highly 
fragranced sweet peas, gives any garden curb 
appeal; but again gives you cut flowers on a 

daily basis during the summer months. 

05
During winter, shrubs such as Daphne odora 
and strongly scented viburnums add colour 

and fragrance to small gardens. 

06
Spring flowering bulbs such as jonquil 
daffodils and hyacinths add splashes 

of colour and strong heady scents 
to containers and borders alike.

Petersham Nurseries in west London 
runs regular classes on creating 

scented gardens, through its 
School of Garden Inspiration. 
Visit petershamnurseries.com 

for more information.

to the growing of other herbs beside lavender – 
mint, marjoram, rosemary, thyme – which have 
for centuries been used in eaux de cologne and as 
the top notes of scent”, says Craven. Yorkshire-
born perfumer James Heeley has created 
a Menthe Fraîche eau de parfum, while Elizabeth 
Moores of Papillon uses a hawthorn note in her 
fragrance; Angelique and Grossmith's Phul Nana 
has a touch of spicy green geranium oil, evoking 
a Victorian winter garden.

But such sophisticated, luxurious and natural 
scents are not only to be found in London’s 
specialist perfumeries, they can be found in the 
city’s parks and gardens too. Thomas Broom, 
horticultural manager at Petersham Nurseries 
says: “The rose gardens in Hyde Park have a 
huge variety of roses and in June it is the perfect 
place to visit and cup the blooms in your hands 
and smell their delicious scent. Kew Garden has 
a beautiful Mediterranean garden, which is full 
of aromatic plants and shrubs and scent can be 
found all over the gardens at various times of 
year. My favourite garden to visit in winter is the 
Isabella Plantation in Richmond Park, which is 
full of fragrant witch hazels, winter fl owering 
honeysuckle and viburnums – the perfect way to 
spend a dull January day”. 
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DISCOVER BRITISH
PERFUMERY

“Known for our creativity and individuality, as a nation 
we have always been known for our ability to express 

ourselves and to show the world who we are. There is a 
huge trend for authenticity and individuality and British 

perfumery trail-blazes this global direction.”
Roja Dove

As Craven comments: “The British have 
always loved to move in a perfumed environment, 
from the Roman period onwards: to smell good 
denotes physical, mental and moral health. A 
scented ambience is aphrodisiac, comforting, 
relaxing as well as spiritual.” This is giving rise 
to ever-more scented environments, especially 
in the home, where air fresheners, cleaning 
products and even bin bags are all scented. Roja 
Dove points out: “It is rare these days that one 
looks in a shop and fi nds unscented candles 
for purchase, and the exceedingly high amount 
of scented candles on the market supports the 
demand to scent our homes”.

Scientifi c research is currently exploring why 
scent has such an impact on our ideas of health 
and wellbeing, from the superstitions of the 17th 
century to the popularity of aromatherapy and 
home scents now. Jon Silas, senior psychology 
lecturer at Roehampton University, points out 
that “the nose, and the mechanism of smelling, is 
one way pathogens can enter the brain”, meaning 
that scent can be an important alert for potential 
infection. But it’s not just raising awareness of 
disease that makes scent so powerful – it’s also 
down to the emotional impact smells can have 
on us. Silas comments that “olfaction [sense 
of smell] has long been considered to have a 
unique and specialised eff ect on our emotions 
and in turn this is thought to have specifi c 
eff ects on our memory”. Scientists now believe 
that this is because, unlike other senses, smells 
are transmitted directly to the brain, especially 
to areas involved in emotional processing, such 
as the amygdala. Silas says: “This unmediated 
access may give olfactory percepts an emotional 
edge over other senses and may be why smells 
evoke such vivid and clear emotional memories”.

And whether they’re impacting our own 
memories, or bringing forth the city’s memories, 
scent is everywhere in London. So when you’re 
next walking around the city, take a little time 
to smell the roses. Or the spices. Or the coff ee. 
Or the river. 

01 4160tuesdays.com
02 bexlondon.com
03 angelaflanders-perfumer.com
04 ormondejayne.com
05 florislondon.com
06 shayandblue.com
07 grossmithlondon.com
08 tomdaxon.com
09 rojadove.com
10 millerharris.com
11 penhaligons.com
12 papillonperfumery.co.uk

A scented ambience 
is aphrodisiac, 
comforting, relaxing 
as well as spiritual.
Roja Dove

Roja Dove, perfumer

© Susannah Baird
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Fiscus Benjamina tree, £28.00, N1 Garden Centre, 
n1gardencentre.co.uk. 'Marlowe' table Lamp, £129.00; ‘Cortez’ 
rug (140 x 200 cm), £95.00, Habitat, habitat.co.uk. Hanging Egg 
Chair designed by Nanna & Jørgen Ditzel, approx. £1,280.00, Sika 
Design, sika-design.com. Crane Green Cushion, £77.00, Klaus 
Haapaniemi & Co, klaush.com. Heal's Designers Guild Varese 
Emerald Cushion, £45.00, Heal's Sloane Pale Moss Lumbar 
cushion, £40.00, Heal’s, heals.co.uk. Large Pion Lamp, £222.00, 
designed by Bertjan Pot for HAY, hay.dk. Large format print, 
photograph by Paul Barton, paulbartondop.com; printed by 
Willow Graphics, willowgraphics.co.uk. ‘Fox’ chair designed by 
Viggo Boesen, approx. £520.00, Sika Design. Fern, £9.99, 
Yucca, £30.00, N1 Garden Centre. ‘Ruth Bowl’s’ in brass by 
Louise Roe, £55.00 each, Skandium.com. Schefflera plant, 
£75.00, N1 Garden Centre. Beijing Basket by HAY, £104.00, 
Skandium, skandium.com. Glass Bottle, £35.00, Sunbury 
Antiques Market, sunburyantiques.com. Jute Braided Round 
Rug (200 cm), £200.00, The Conran Shop, conranshop.co.uk. 
Cornforth White wall paint, £72.00 per 5L, Farrow & Ball, 
farrow-ball.com. Elesgo Supergloss Laminate Flooring ES 
WHITE, £14.50 m2, LF Direct, lfdirect.co.uk.

Outside in
Bring a sense of summer inside your 

home with fresh interior styling.
PHOTOGRAPHY Adrian Briscoe – ASSISTANT Emma Guscott
STYLING Suzanne Stankus – ASSISTANT Ella McCabe-Barton
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'Diagonal' walnut picture frame (70x100cm), 
£55.00, Habitat, habitat.co.uk. Green Acrylic 
(70x100cm), £38.40, Hamar Acrylic Fabrications 
LTD, hamaracrylic.co.uk. Brass picture frame, £65.00,
Sunbury Antiques Market, sunburyantiques.com.
Small Lens Box in Black Marble, £50.00, 
designed by Thomas Jenkins for Hay, hay.dk. 
Succulent, from £2.99, N1 Garden Centre, 
n1gardencentre.co.uk. 'Marlowe' table lamp, 
£129.00, Habitat. 

‘Cork Family' (Model #3), £300.00, 
designed by Jasper Morrison for 
Vitra, jaspermorrisonshop.com. 
‘Ruth Bowl’ in brass by Louise Roe, 
£55.00, Skandium, skandium.com. 
Fern, £9.99, N1 Garden Centre, 
n1gardencentre.co.uk. Large Pion 
Lamp, £222.00, designed by Bertjan 
Pot for HAY, hay.dk. 

Jute Braided Round Rug (200 cm), £200.00, The 
Conran Shop, conranshop.co.uk. TS Table designed 
by GamFratesi for GUBI, £525.00, SCP, scp.co.uk. 
Succulent plants from £2.99, Terracotta pots from 
£4.99, N1 Garden Centre, n1gardencentre.co.uk. 
Brick Jug by Jochem de Wit, £162.00, Flow Gallery, 
flowgallery.co.uk. Alvar Aalto 'Gentler Structure' 
book by Rakennudtieto, £43.00, Skandium, 
skandium.com. ‘Nanny’ Rocking Chair designed 
by Nanna Ditzel, approx. £560.00, Sika Design, 
sika-design.com. Gotland Sheepskin, £395.00, 
The Conran Shop. Akari (BB3-33S) floor lamp 
by Vitra, £1884.00, Skandium. ‘Cork Family' (Model 
#2), £300.00, designed by Jasper Morrison for 
Vitra, jaspermorrisonshop.com. Cornforth White 
wall paint, £72.00 per 5L, Farrow & Ball, farrow-ball.
com. Elesgo Supergloss Laminate Flooring ES 
WHITE, £14.50 m2, LF Direct, lfdirect.co.uk.
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Alvar Aalto 'Gentler Structure', 
by Rakennudtieto, £43.00, Skandium, 
skandium.com. Large Dandelion 
Paperweight, 1968 by B&A Needham, 
£44.00, Twentytwentyone, 
twentytwentyone.com. The Temple 
of Flora by Robert John Thornton, 
£34.99, published by TASCHEN, 
taschen.com. Succulent, from £2.99, 
N1 Garden Centre, n1gardencentre.
co.uk. Small Lens Box in Green 
Marble, £50.00, designed by Thomas 
Jenkins for Hay, hay.dk. Jute Braided 
Round Rug (200 cm), £200.00, 
The Conran Shop, conranshop.co.uk.

Medium Lens Box in Natural Maple, 
£50.00, designed by Thomas Jenkins for 
Hay, hay.dk. Shallow Dish by John Derian, 
£85.00, The Conran Shop, conranshop.
co.uk. Medium Lens Box in Sand Stone, 
£62.00, designed by Thomas Jenkins 
for Hay. Small Lens Box in White Marble, 
£50.00, designed by Thomas Jenkins for 
Hay. TS Table designed by GamFratesi 
for GUBI, £525.00, SCP, scp.co.uk. 
Ludisia Plant, £8.99, N1 Garden Centre, 
n1gardencentre.co.uk. Elesgo Supergloss 
Laminate Flooring ES WHITE, £14.50 m2, 
LF Direct, lfdirect.co.uk.
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It’s amazing what you can do in a weekend. 
We discover six outdoor experiences that 

will banish your winter blues.
WRITER Harriet Cox
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Fire and ice
Selfoss, Iceland

Marvel at Mother Nature in Iceland exploring 
its diverse natural landscape and otherworldly 
beauty. In spring and summer the days grow 
longer and Iceland becomes the land of the 
midnight sun, so take the opportunity to pack 
in as much as you can, as the sun never sets below 
the horizon during the months of June and July. 

Volcanoes, geysers, glaciers, waterfalls, lava 
fields, lagoons and mountain ranges collide in 
an elemental symphony igniting all the senses, 
providing the perfect backdrop to stoke the fire 
of myths and legend so closely woven into the 
island's culture.    

Stay at the ION Luxury Adventure Hotel 
located less than an hour from the capital, 
Reykjavik. A one-stop shop for all adventure 
activities Iceland has to offer, the hotel perched 
high on stilts, has panoramic views across 
the surreal beauty of moss-covered lava fields 
of nearby Thingvellir National Park. A sleek 
contemporary hotel, the ION offers a whole 
host of activities to tempt you out into the wild, 
including horse riding, fishing, kayaking, hot 
springs, hiking, snorkeling and diving.

Not to be missed is the Golden Circle Tour 
which will take you into the Thingvellir National 
Park (a UNESCO world-heritage site), to see 
one of only two tectonic rift valleys in the world. 
The stop-off points along the route include the 
Strokkur geyser and Gullfoss waterfalls. For those 
wanting to get even closer to nature, immerse 
yourself in the waters of the blue lagoon or dive 
the awe inspiring underwater lavascape of the 
Silfra fissure, a crack between the North American 
and Eurasian continents which has the clearest 
water on earth.

Getting to Selfoss: 
Multiple daily flights are available to Reykjavik 
from a choice of four London airports 
(approximately a 3-hour flight). ION hotel 
is a 45-minute drive from the airport.
www.ioniceland.is

Marvel at Mother Nature 
in Iceland exploring its 
diverse natural landscape and 
otherworldly beauty. In spring 
and summer the days grow 
longer and Iceland becomes 
the land of the midnight sun.
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Stand up 
and paddle
Santa Eulàlia, 
Ibiza

Offering a new alternative to the tried and tested 
surf and yoga retreats, the Lux, SUP & Soul retreat 
from company 38 Degrees North will have you 
taking to the sea in a more dignified fashion than 
being tumbled by oncoming waves. With a more 
health, fitness and detox-focused approach their 
stand up paddle board (SUP) retreat will have 
you exploring the hidden bays and the turquoise 
waters of Ibiza complimented by yoga sessions 
to work on balance and core strength. 

Based in five-star luxury of the Aguas de 
Ibiza Hotel situated in Santa Eulàlia, on the laid-
back east coast of the island, 38 Degrees North 
cater to clients with busy corporate lives looking 
to reconnect with nature through a balance of 
outdoor fitness and healthy lifestyle. Running 
long weekends or shorter bespoke weekends 
you will have full access to regular classes plus 
one personal training session a day in activities 
such as mountain biking, hiking, Pilates, kickboxing 
and circuits.

Getting to Santa Eulàlia
Just over 2 hours will get you to Ibiza from 
any London airport and Santa Eulàlia is an easy 
22km transfer from Ibiza airport where you will 
find the luxury boutique hotel Aguas de Ibiza.
www.aguasdeibiza.com/en
www.thirtyeightdegreesnorth.com

Reach new 
heights
Veysonnaz, 
Switzerland

When the ski season’s over and the snow has 
disappeared, the Swiss Alps lose none of their 
magnificent charm. Transforming into a walker’s 
paradise where wild flowers burst forth, previously 
hidden trails connect mountain villages, and 
the lush green hills are alive with the sound 
of cowbells!  

For the ultimate luxury, stay at the privately 
owned Hidden Dragon Lodge located at 1,500 m 
in Veysonnaz, the heart of the Les 4 Vallées region. 
As you sit and admire panoramic views out over 
the Rhône Valley pick your peaks for a weekend 
of heli-hiking. Creating a bespoke heli-hiking trip 
with Heli-alps means you can access more exciting 
terrain beyond what is offered by your standard 
lift pass. 

Take in the alpine fresh air as you limber-up on 
the yoga deck for your hike and afterwards relax 
in the outdoor hot tub and onsite spa whilst a full 
staff is on hand to cater to your every need.

Getting to Veysonnaz
Fly into Geneva from any London airport, a very 
scenic 2-hour 15-minute drive around the lake 
and into the Alps will get you to Veysonnaz.
www.hidden-dragon.com
www.helialps.ch

Exploring the hidden bays 
and the turquoise waters of 
Ibiza complemented by yoga 
sessions to work on balance 
and core strength. 
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On horseback
Umbria, Italy

Take to horseback to discover the historical castle, 
woodlands, pastures and rolling hills of the ancient 
estate of Reschio in the stunning Italian region of 
Umbria. Set in thousands of acres of oak forests 
and olive groves Castello di Reschio dates back to 
the 13th century. In a state of disrepair for many 
years, the estate is now under the stewardship 
of the Bolza family, who have set about 
regenerating the land and its buildings into the 
beautiful estate it is today. From small cottages 
to grandiose palazzos, stay in one of the seven 
beautifully restored houses available to let.

The estate boasts a renowned pureblood 
Andalusian stud at its working centre and horses 
can be hired for private riding lessons or a 
morning hack through idyllic Umbrian countryside. 
Days can be spent truffle and mushroom hunting 
or foraging for other delicacies such as wild 
asparagus that can then be put to good use in 
the one-to-one pasta-making courses and wine 
tastings in the Reschio Estate’s Enoteca.

Getting to Umbria
Fly from London into Perugia, Florence, Pisa 
or Rome and be met at the airport by Castello 
di Reschio's driver service – a 45-minute drive 
will get you to the estate.
www.reschio.com

Discover the historical castle, 
woodlands, pastures and rolling 
hills of the ancient estate of 
Reschio in the stunning Italian 
region of Umbria. 
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Grand Tour
Lake District, 
Cumbria

Take a spin through some of the most picturesque 
countryside the UK has to offer behind the wheel 
of a vintage E-type Jaguar, described by Enzo 
Ferrari as “the most beautiful car ever made”. If 
the E-type doesn’t take your fancy, choose from a 
wide selection of classic cars (all arranged for you 
by the hotel) and spend the weekend cruising the 
hills and valleys of the jaw dropping Lake District 
National Park. With the wind in your hair and a 
picnic hamper full of delectable goodies stowed 
in the boot, choose from any number of stunning 
pit stops in England’s largest national park, home 
to the highest peak – Scafell Pike – and deepest 
lake – Wastwater.

At the end of the day head back to luxury at 
the former 19th-century hunting lodge, Holbeck 
Ghyll Country House Hotel. Dine with views out 
over Lake Windermere and the Langdale Fells, 
whilst enjoying yet more sumptuous food from 
renowned head chef David McLaughlin. After a 
restful night’s sleep and a lazy breakfast of the 
finest local produce hit the road once again to 
discover more postcard panoramas at every bend.

Getting to Windermere
A 5-hour drive from London or a much more 
relaxing 3-hour 20-minute journey by train 
will get you into the beauty of Windermere, 
and an 8-minute drive from the station will 
take you to Holbeck Ghyll where your vintage 
wheels will be waiting.
www.holbeckghyll.com

Pedal downhill
Atlas Mountains, 
Morocco 

Retreat to the foothills of the Atlas Mountains 
in springtime. The winter snows have melted, 
day time temperatures are pleasant and carpets 
of wildflowers cover the grassy slopes. Just 
45 minutes from the chaos of Marrakech finds 
you at the super-luxe, Richard Branson owned 
Kasbah Tamadot retreat for a weekend in the 
saddle, mountain biking the red clay tracks of 
the Ouirgane Valley, and experiencing the culture 
of hillside Berber villages, Torort and Agouni.

The guided tour, far from being an uphill 
struggle, drives you to a start point in the foothills 
of Morocco’s highest summit Mount Toubkal, 
from where you can spend the rest of the day 
descending through breathtaking scenery 
with the snow-capped High Atlas peaks in the 
background. If that hasn’t satisfied your appetite 
for the outdoors, back at the retreat join a cookery 
lesson on the rooftop terrace and prepare your 
very own Moroccan feast for dinner.

Day two will see you dropped at Morocco’s 
most famous ski destination, Oukaïmeden. Back 
on your bike, pedal through panoramic views of 
the High Atlas in a landscape of pastures, past 
traditional Berber shepherd houses and alpine 
chalets down into the Ghighaya Valley via a 
juniper tree forest. There should be just enough 
time left to indulge in Kasbah Tamdot’s infinity 
pool and jacuzzi whilst gazing out at views 
of the valley just conquered.      

Getting to the Atlas Mountains
Catch a flight from any London airport to 
Marrakech (3-hour 30-minute flight time) and 
Kasbah Tamadot will arrange an airport transfer 
to the hotel which is a 45-minute drive.
www.virginlimitededition.com/en/kasbah-tamadot
www.carrier.co.uk/news/hotel-destination/
kasbah-tamadot-cycling/

Retreat to the foothills 
of the Atlas Mountains 
in springtime. The winter 
snows have melted, day time 
temperatures are pleasant 
and carpets of wildfl owers 
cover the grassy slopes.
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Summer essentials

C O A S T
Whether it’s to the coast or the country, get away
in style with our pick of this summer’s essentials.

PHOTOGRAPHY Beate Sonnenberg – STYLING & SET Rebecca McEvoy

L-R: CRUISE SUITCASE, 
globetrotter1897.com; Wooden Jacaré 

HAND-SURF, frescobolcarioca.com; Yellow 
linen BEACH TOWEL, Frescobol Carioca; 0737 

Orange Juice acetate SUNGLASSES, cutlerandgross.com; 
White Diana Mini Lomo 35mm CAMERA, shop.lomography.

com/gb; Colbalt Plattan HEADPHONES by Urban Ears, conranshop.
co.uk; KINDLE FIRE HD 7, amazon.co.uk; Green and white Brazil logo FLIP 

FLOPS, havaianas-store.com; Surf Blue Ravenna BIKINI top and TRINITY BIKINI 
BRIEF, orlebarbrown.co.uk; Jet Set travel-size BODY WASH, MOISTURIZER, SHAMPOO 
& CONDITIONER, aesop.com/uk; Men’s Bulldog ‘Atacaman Air’ SWIM SHORTS, Orlebar 

Brown; Côte d'Azur navy SUMMER HAT, lockhatters.co.uk; Trancoso wood and neoprene BEACH 
BAT SET, Frescobol Carioca; Clouds FOUNTAIN PEN AND PENCIL CASE, cathkidston.com; SUN 

PROTECTION 50 Sport SPF50, dermalogica.co.uk; White leather PASSPORT SLEEVE, Globetrotter; 
Blue Diamond portable MINI JAMBOX SPEAKER, jawbone.com; Blue wave BEACH BAG, heals.

co.uk; Blue IPOD NANO, apple.com/uk; Ladies folding SUN UMBRELLA, james-smith.co.uk; 
Turquatic ROLLERBALL PERFUME, 

maccosmetics.co.uk
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White City is about to be transformed
into London’s most exciting new place
to live, work and play, with St James

set to create its residential heart.
WRITER Sarah Moor – ILLUSTRATION Muti

White City 
Bright Future

M CLASS
30M . 35M . 40M

To make an entrance. Arrive in style

WWW.PRINCESSYACHTS.COM

PRINCESS MOTOR YACHT SALES · + 44 (0)1489 557755 · SALES@PRINCESS.CO.UK · WWW.PRINCESS.CO.UK



A  canvas in need 
of restoration, the fabric of White City is 
changing. With foundations steeped in heritage, 
the current urban fringe is being re-thought, 
undergoing a renewal process which will 
allow it to regain its forgotten glory under new 
guises. Once admired as a ‘shimmering vista 
of architectural splendour’, White City was 
transformed from an unnamed place of desolate 
farmland in 1908 into a white ‘city of dreams’. 
Complete with pavilions, canals and lagoons, an 
exhibition site was born, boasting ‘exotic white 
oriental palaces’; the facades of which inspired 
the very name White City.

That golden year saw White City host the 
internationally revered Franco-British science, 
arts and industry exhibition, or ‘the Franco’ as 
it became known. The fi rst jointly organised 
exhibition of its kind, it celebrated imperial 
achievement and was designed to cement 
friendships between Britain and other countries. 
White City played an important role in British 
history, serving as a permanent exhibition site 
and attracting eight million visitors at its debut.

The White City of Edwardian London was lit 
up at night by 160,000 electric light bulbs, and 
was a part of London’s 1908 Olympic history, 
when at short notice the site was shared with 
the British Olympic Committee in the wake of 
Mount Vesuvius. White City stadium was a key 
feature of the summer Olympics, and saw the 
modern marathon distance established. The 
same stadium went on to host one of the World 
Cup football matches of 1966, the very year 
England brought the cup home.

The astounding landscape of 1908 soon 
became but a memory, the brilliant white 
undeniably turned into dirty grey, the visual 
splendour not built to last. Whilst the street 
names of Canada Way, Australia Road and 
Commonwealth Avenue whisper of the past, 
the White City of today now looks forward to 
the future, a future which will promote the 
institutions within the existing district; such as 
the BBC, which claimed White City as its home 
in the mid-1980s, and Westfi eld. The latter 
undoubtedly turned a new page in the district’s 
history, being the second largest commercial 
centre in the UK at its time of opening in 2008 
and more signifi cantly standing as an exemplar 
of a world-class retail-led leisure experience. 

Already dubbed the counterbalance to 
London’s eastward shift, the scale of promise 
for the district is huge. The triumvirate of 
world-class institutions in the form of Imperial 
College London, the BBC and Westfi eld are 
all redeveloping and expanding, allowing 
White City to compete on the world stage once 
more. In a similar way that The Franco was 
a collaborative venture, developments today 
are consultation-led, with active collaboration 
between landowners and public bodies. A 
community voice has spoken, helping to shape 
the 20 hectares of land which will make up the 
new district to come.

At the geographic centre of the rebirth, 
and replacing what is currently a warehouse 
hinterland, is a residential heart in the form of a 
new St James development. At its core is a public 
green, allowing the development to use its pivotal 
location as a means of improving connectivity. 
Tony Pidgley, Chairman of the Berkeley Group, 
comments: “St James will use its expertise in 
placemaking to create a fantastic new location, 
with a public park, improved connections and 
homes for thousands of people”.

The renewal of White City will elevate the 
identities of the three institutions surrounding 
this public green. Celebrated for innovation and 
research, media and creativity and entertainment 
and retail, the new and improved White City will 
signify the future direction of ‘brand London’. 
A place which oozes imagination, creativity, 
participation and energy, White City will 
uniquely bring together education, science, 
creativity, business, production, retail, leisure 
and residential, all under the umbrella of a 
community. A transformative venture, the aim is 
to create a place to truly live, work and play.

Westfi eld will now enter into phase two of 
its development as the geography of the district 
gets reorganised anew. On completion, the site 
will create 6,700 new jobs and 1,347 new homes, 
along with a four-storey John Lewis store and a 
multitude of leisure and community facilities.

In the same way that the 1908 exhibition 
objective to ‘stimulate interchange of ideas’ 
triggered the realisation of the Channel Tunnel, 
Imperial College London takes questions and 
ideas into full scale lab productions, generating 
new fi ndings and often acting as an incubator 
for translating innovation and research into 
commerce. Ranked third in European League 
tables and tenth internationally, the research 
and innovation giant places British science at 
the centre of emerging fi elds, further reinforcing 
London’s world-class reputation for education. 
Concurrent with the future vision of White 
City, its expansion aims to create a liveable 
community, building 11 new futuristic buildings. 

01 A new 
public green

02 Internal courtyard 
of St James' 
residential scheme

03 Public realm 
at night

04 Westfield shopping
centre

White City will signify 
the future direction of 

‘brand London’. A place 
which oozes imagination, 

creativity, participation 
and energy.
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Described as “a shot of adrenaline to London’s eating scene” 
Michelin star restaurant The Clove Club is a new champion 
of seasonal dining. Co-founder and Head Chef Isaac McHale 

creates three fresh menu ideas to try at home.
WRITER Claire Walsh – PHOTOGRAPHY Steve Lee

FRESH TALENT

White City will 
emerge as the heart 
of West London; the 
city of dreams is set 
to be re-born.

Today’s progress is preceded by 
collaborations between Imperial College and the 
BBC, whose discussions in 2009 concerning the 
‘art of the possible’ centred on a desire to create 
something signifi cant in White City. Much of 
the BBC’s aspiration to create a polycentric city, 
and a ‘Creative London’ are in many ways set 
to be realised. White City has always been the 
BBC’s spiritual home, and plans to redevelop 
the site into a media city reaffi  rm White City 
as the geographic home of the world-leading 
institution, and anchor the entertainment 
industry – an important sector in the 
capital’s economy. 

The redeveloped Television Centre (TVC) will 
be a hybrid site, of which 20 per cent will be made 
up of BBC Studios and Post Production, and BBC 
Worldwide. Offi  ces, houses and a boutique hotel 
will make up the remainder. An area which felt 
inaccessible to the public will be stitched back 
into the local area as a community space. Open 
spaces, leisure facilities and pedestrian routes 
will allow community members to rediscover 
walking as they move between the TVC and St 
James plaza, accessible by footbridge. Walkways 
and fl owing access will result in an improved 
public realm with greater permeability; no 
longer will the requirements of the modern city 
dweller take second place to the motorist.

Proving the assurance of the district’s 
future as a revitalised innovative and creative 
destination, leading private members’ club 
Soho House is to launch a new West London 
destination in the BBC’s world-famous TVC. The 
stamp of approval for White City will come in the 
form of a new club complete with 47-bedroom 
hotel, a roof terrace and a swimming pool. Nick 
Jones, founder and chief executive of Soho 
House is positive about the new venture: “The 
area has a rich and varied tradition of creative 
talent and the development of Television Centre 
will provide a worthy addition to the area and a 
new home-from-home for members to work and 
relax in.”

Just as the face of the area around Shepherd’s 
Bush was changed dramatically over a century 
ago, so starts the next big chapter in the story 
of place. With a vision being driven by a unique 
combination of world-class partners, White City 
will emerge as the heart of West London; the city 
of dreams is set to be re-born. 

01 Imperial College 
London

02 BBC Television 
Centre

03 Club and hotel 
offering by 
Soho House 
Group
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CHEF
Isaac McHale heads up the kitchen at The Clove 
Club, a restaurant that started out as a supper 
club in McHale’s co-founders own east London 
fl at: the most successful things tend to these 
days. The trio opened up their permanent base 
in Shoreditch’s 19th-century Town Hall two 
years ago, marking a new phase in the area’s 
culinary-entrifi cation. 

Attracting more than the local city workers, 
droves of London diners fi le in, having read the 
reviews, heard about the Michelin star (no big 
deal), and hanker to taste the seasonal British 
dishes. The interior is beautiful but simple with 
an open kitchen, heavy timber topped tables and 
hand-made ceramics. 

This utilitarian but crafted image matches 
McHale’s calm, laid-back attitude. He seems 
unfazed by the attention, but is enjoying the 
highs the buzz brings: “I cooked for René 
Redzepi, Pascal Barbot, Fergus Henderson, Eric 
Ripert and so many more of my culinary heroes 
during one crazy lunch just after we opened”. 
Noma mastermind Redzepi, by the way, 
is backing the boys, describing the opening as 
“a shot of adrenaline to London’s eating scene”.

The chef lives in Highbury, and name checks 
La Fromagerie, and butchery Godfreys in his 
London address book. “I also love Asian food, so 
I like to look around the Chinese supermarkets 
on Lisle Street in Chinatown and The Japan 
Centre”, here McHale stocks up on Furikake. 
“It’s Japanese mixed dry seasoning for sprinkling 
over rice. I love it”.

Passionate about the diversity of British 
food: “we can use Indian spices and rose petals 
and saff ron in 400-year-old recipes”; McHale for 
Homes & London goes back to basics. The chef 
here creates a spring menu that concentrates 
on fresh simple fl avours to celebrate the sharp 
change of season. “After a long winter everyone 
is ready for English asparagus, a simple sauté of 
morels and the fi rst of the season’s goat’s cheeses 
starting to appear”. 

Duck egg with 
morels, asparagus 
and genmaicha

Serves two 
2 duck eggs at room 
temperature 
200g morels, washed 
gently and carefully dried 
with a hair drier (sounds 
excessive but well worth it)
1 clove of garlic
40g duck or goose fat
1 bunch English asparagus
50g genmaicha, ground 
to fine powder using 
a spice grinder (this is 
roasted brown rice tea 
and can be found in 
Japanese stores)

01 Boil a pan of water and trim the 
asparagus; set aside.
02 Place a sauté pan on medium 
to low heat, and softly melt the 
fat.  Just as it has melted crack two 
eggs carefully into the pan, and 
continue to cook on a medium to 
low heat so they gently set.  The 
yolk should be getting warm now 
if fried from room temp, but 
otherwise place the pan in a 120 
degrees Celsius oven for just 
two minutes.
03 Take eggs out and place onto two 
warm plates.
04 Turn heat up on the same pan 
and sauté morels for a few minutes 
with a cracked clove of garlic. 
05 Blanch asparagus for three minutes. 
06 Arrange asparagus around egg, 
and pile morels next to it. Then 
sprinkle ground genmaicha on each 
of the egg yolks to serve. 

After a long winter 
everyone is ready for 
English asparagus, a 
simple sauté of morels 
and the fi rst of the 
seasons goat’s cheeses 
starting to appear.
Isaac McHale
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Strawberry, champagne 
and elderflower jelly 

Serves four
300g French strawberries 
washed and stalked 
(mara des bois are best, 
or small gariguettes)
375ml (half a bottle) 
of champagne
100g fresh elderflowers
200g of sugar
200ml of filtered water
Gelatine
Crème fraîche to serve

01 Bring sugar and water to the boil, 
and then remove from heat, adding 
the elderfl owers to infuse. Let cool 
for 15 minutes before straining. 
Use this liquid to sweeten the 
champagne to your taste in a glass 
jug: you should use about 140 
to 180 millilitres.
02 Now gently warm a small 
amount of this champagne 
elderfl ower mix, and dissolve 5 1/2 
leaves of gelatine (which you should 
previously soften in cold water 
and squeeze out). Mix the gelatine 
champagne into the rest of the 
champagne liquor. 
03 Pour a shallow layer of the liquid 
in the bottom of your chosen jelly 
moulds, and then scatter some of 
the whole strawberries.  Leave to 
set, then repeat until moulds reach 
the top: this ensures all strawberries 
don’t sink to the bottom, and stay 
suspended in the jelly.
04 Remove from the mould and 
serve with a generous teaspoon 
sized dollop of high quality, small 
production crème fraîche.

A shot of 
adrenaline 
to London’s 
eating scene.
René Redzepi, Noma

Slow cooked Dover 
sole with smoked 
roe, brown butter 
and spinach

Serves two 
1 Dover sole – 
600g or so in size
Smoked cod's roe 
tarama (found in good 
Greek or Cypriot 
delicatessens)
1 bunch of whole 
spinach on the stem
50g of unsalted butter 
Extra virgin olive oil
Cayenne pepper 
1 un-waxed lemon 

01 Preheat oven to 140 degrees Celsius.
02 You are keeping the fi sh whole, 
but cut the fi ns off  either side 
using kitchen scissors (or ask your 
fi shmonger). Then with a sharp 
knife, slice the skin across the head 
from shoulder to belly, so it can peel 
easily later.
03 Line a baking tray with parchment 
paper, and place the Dover sole on 
top, the paper will make it easier to 
move the fi sh once cooked. Bake fi sh 
for 20 minutes, removing from the 
oven and setting to rest somewhere 
warm, for fi ve minutes. 
04 Meanwhile take your tarama 
and enrich it with a good glug 
of your best extra virgin olive oil, 
a squeeze of lemon juice and 
a pinch of cayenne pepper. 

05 Then rinse and lightly steam 
the spinach.
06 Arrange a dollop of the tarama 
on each warmed plate, sprinkle with 
a little more cayenne, or smoked 
paprika, furikake, or something 
with a kick that you have to hand.
07 Dress the spinach with a little olive 
oil and salt, placing on the plate.
08 Peel the fi sh, season lightly with 
salt and carefully remove from 
bones in four equally-sized fi llets 
using a fi sh slice. Place two fi llets 
on each plate.
09 Gently brown the butter, with 
a pinch of salt. When nutty, turn 
off  heat and mix in 50 millilitres 
of water and a squeeze of lemon 
juice. Spoon this over the fi sh fi llets 
before serving. 
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Rob Widdows, co-founder of 

Goodwood Revival talks about the 

annual weekend when Hollywood-style 

glamour meets vintage horsepower.

WRITER Josh Sims – PHOTOGRAPHY Uli Weber
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fi rst-time visitor to Goodwood Revival might be 
forgiven for feeling that they have taken a wrong 
turn on route and slipped through a wormhole 
in time: ladies in fl oral frocks, their hair in ‘dos, 
men with waxed moustaches and musty tweeds, 
others dressed as though ready to sell some black 
market rations or take to their Spitfi res. It is, 
in its commitment to accuracy, like a 1940s 
fancy dress party managed by a Hollywood 
costume department. 

But since its inauguration in 1998, West 
Sussex’s Goodwood Revival – the period sister 
event to Goodwood’s Festival of Speed, which 
had been established by the Goodwood Estate 
Company fi ve years previously, rapidly making 
it one of Britain’s fastest-growing private 
companies – has also applied its retro mood as 
much to transport as to clothing. 

If the Festival of Speed had come to be just 
that – a celebration of speed, an event for petrol-
heads and motor sport fanatics of all stripes 
– then Revival has tapped a perhaps nostalgic 
yearning for the automotive style of yesteryear, 

for classic cars and star drivers, supplemented 
by the style and – nodding to the circuit’s role as 
a WW2 aerodrome – the occasional spectacular 
fl y-by of vintage aircraft (thanks in no small part 
to the special dispensation Goodwood has for 
low level fl ying). 

Wrap that up in an experiential approach 
– Revival has not just been about dusting off  
beautiful old cars, but, for example, racing them 
in a environment and with the regulations that 
are also true to those of the past – and it is 
perhaps little surprise that it has proven such 
a success. It now regularly sells out, drawing 
crowds of close on 150,000.

“The idea was to recreate as far as possible 
racing as it was at the Goodwood Motor Circuit 
and to keep it all as close as we could to how it 
all originally was,” says Rob Widdows, who, 
working with Charles, Lord March – Goodwood’s 
owner – helped devise the event and run it since. 
“But we wanted to go further, to make it a step 
back in time, three days of closing the gate on the 
modern world”. 

Homes & London – 43

The al fresco issue
Time machines

42 – Homes & London 



“We wanted to encourage people to come in 
period dress, for a period car event – we thought 
if we could get the cars and the drivers it would 
lose something if everyone turned up in jeans and 
t-shirts. It wouldn’t be fun – and fun is something 
rarely thought about in relation to sport anymore,” 
he adds. “Of course, you can’t enforce that, but 
people have taken it up. It adds to the experience: 
it’s a trip back to a time when the cars were 
spectacular – more sculptural, more like pieces of 
art – and made a great noise, to when racing was 
more glamorous and more stylish”.

And, some might add, more dangerous. 
Visitors expecting a genteel aff air of pottering and 
polishing might be surprised by the aggression 
of the competition: in 1999, for instance, racing 
legend Sir Jack Brabham had a serious accident 
at Goodwood in an all-original, previously 
unblemished historic Formula One McLaren – 
its owner, an American collector, thankfully not 
present to see the damage.

Indeed, as Widdows notes, quite aside from 
the theatricality of the event – a product, he 
suggests, of Lord March’s history as a professional 
photographer giving him a particular vision for 
the Revival as a set-piece whole – it has helped to 
reinvigorate an interest in motor sports among a 
fan-base that has perhaps become alienated from 
it. Compare the high levels of technology that 
dominate the modern sport (“I think most racing 
fans are just not that bothered by the tech”, he 
suggests, “they just want to see great racing”) and 
the physical distance it imposes on spectators 
with the Revival being carefully organised so as to 
be as free as possible of barriers and no-go areas, 
allowing visitors to get up close to the cars.

“Modern racing is very diff erent. Circuits have 
been radically changed so that crowds are further 
and further from the action – which means you 
don’t get that visceral buzz from being close to the 
cars that you do at the Revival. That’s something 
anyone into cars really appreciates”, explains 
Widdows. “The owners don’t mind people being 
right up close to their cars either because they 
understand that it’s a meeting of like-minded 
people, many of whom know more about their cars 
than they do”. 

It’s a trip back to a time 
when the cars were 
spectacular – more 
sculptural, more like pieces 
of art – and made a great 
noise, to when racing was 
more glamorous and stylish.
Rob Widdows
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And what cars – over 300 of them (alongside 
some 30 aircraft). And what stories behind many 
of them. Take, for example, the likes of the Napier 
Lion-engineered Bentley Special – perhaps seen 
in the Revival’s Brooklands Trophy paddock and 
known to any car enthusiast as a rare example 
of the engine that won the Schneider Trophy 
seaplane race twice, set height, air speed and 
long-distance records in aircraft, as well as 
World Land Speed and World Water Speed 
Records when used in specialist vehicles driven 
by heroes the likes of John Cobb and Sir Malcolm 
Campbell. And here it is free to touch, or to see 
racing round Goodwood’s 2.4 mile lap. Or, round 
the next corner, the likes of the Ferguson-Climax 
P99, the experimental vehicle driven to victory 
in 1961 by Sir Stirling Moss – and at the Revival 
driven by him again – making it the fi rst and so 
far only Formula One race win for a four-wheel 
drive car, and also the last for a Formula One car 
with its engine mounted in front of the driver. 

If, in its earlier years, Revival had to work 
contacts in order to bring classic cars to the 
event – there are strict criteria, most notably 
that each car must typically date between 
1948 and 1966 (the time the Goodwood Motor 
Circuit was in operations), not have undergone 
extensive modernisation and not be a replica – 
then a virtuous circle was soon created. Those 
privately-owned cars encouraged the event’s 
automotive sponsors – the likes of Mercedes – 
to bring cars from their own historic collections, 
which in turn gave the event credibility for wary 
private owners. Now the Revival’s RAC Tourist 
Trophy Race – for closed-top GT cars dating 
1960-64, during which time the trophy was held 
at Goodwood – can, argues Widdows, lay claim 
to showcasing the world’s most valuable grid, 
with upwards of £150m worth ready to roar. A 
few years ago the race included seven Ferrari 
250Fs, each valued at around £22m.

Inevitably, the car-park alone is its own 
concours d’elegance of some fi ne period cars – 
Morris Minors sit next to Jaguar E-Types, next 
to Austin Healeys, Aston Martins and Minis. It 
tends to be a very British aff air. Even the trucks 
and delivery vans used to supply the event are 
typically pre-1966. Modern fi re-engines are a 
necessity – one of Charles March’s regrets was 
that the old Goodwood Estate fi re brigade’s 
engines had been scrapped in the 1960s – but 
these, and any other present-day necessities, are 
hidden from view. 
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The idea was to recreate 
racing as it originally was 
at Goodwood, but we wanted 
to go further, to make it a 
step back in time, three days 
of closing the gate on the 
modern world.
Rob Widdows
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Until 19 Jul
Alexander McQueen: 
Savage Beauty
Victoria & Albert Museum

Visitors often insist on period accuracy 
for their cars too: one Revival anecdote tells 
of people on their way to the event in their 
1960s Ferrari 250GT Spider, bemused to fi nd 
themselves being pursued and pulled over by a 
1960s Wolseley police car. The ‘policemen’ were 
ready to admonish the drivers for displaying a 
modern tax disc in the window – only to fi nd that 
it was showing its original disc from 1962.

“We’ve succeeded in our intention to show 
the kind of cars that nobody would have seen 
in Britain before – as the Revival has become 
the historic race meeting of the year, to get 
your car on the grid has become quite a coup. 
Now we have to turn cars away. And the more 
unique cars we got, the more champion drivers 
have become interested”, says Widdows, who is 
typically found wearing a tweed cap and jacket 
with corduroys at the event. 

“It’s a great thing for many visitors to see a 
world champion driver driving the car they won 
their world championship in”, he adds. “And 
while we do have a list of people who we haven’t 
managed to get yet, that list is quite short now. 
You can’t have everything: we’d like drivers to 
race in vintage overalls and open-face helmets 
too, but safety regulations don’t allow it. And 
we’d like to ban mobile phones, but it’s just 
not practical”.

What the Revival does now have, however, is 
a fi rm place on the motor-sport calendar and an 
unrivalled reputation for what it does. When it 
launched it was, arguably, ahead of the curve for 
what has since become the zeitgeist’s renewed 
appreciation for all things vintage. Over the 
subsequent years, however, is has superseded 
fashionability to off er, for car fans and not alike, 
a unique experience. 

“I think at some level we all want to go back 
to a time when, as we perceive it, life was simpler 
and less pressured. I’m getting on a bit now and 
can tell you that actually it was simpler too,” says 
Widdows. “The attention to detail at the Revival, 
for the cars, the races, the clothes, the whole 
setting, is such that at the end of each event 
I really do feel like I’ve left the modern world 
behind for a while”. 

All of these images 
and more can be 
seen in Uli Weber's 
book Goodwood 
Revival   with foreword 
by Lord March.
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Until 3 May
London Coffee Festival
Old Truman Brewery
Brush up on the latest coffee 
brewing techniques and 
artisan blends with help 
from the UK’s top baristas 
and roasters.
www.londoncoffeefestival.com
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Until 3 May
Thea Porter: 
70s Bohemian Chic
Fashion and Textile Museum
View the glamorous, richly 
patterned kaftans and 
brocade-panel dresses 
that earned Thea Porter a 
loyal celebrity following – 
Elton John described the 
experience of entering her 
shop as his “first taste of real 
adventure in fashion”.
www.ftmlondon.org

24 Jun – 25 Oct
Barbara Hepworth
Tate Britain

MAY

Until 10 May
Marlene Dumas
Tate Modern
Trace the contours of Marlene 
Dumas’ artistic career, which 
covers subjects as varied 
as the influence of celebrity 
and the anxieties attached 
to modern life.
www.tate.org.uk

Until 25 May
Magnificent Obsessions: 
The Artist as Collector
Barbican Art Gallery
The first major exhibition 
in the UK of the personal 
collections of post-war 
and contemporary artists 
including Damien Hirst, Andy 
Warhol and Sir Peter Blake.
www.barbican.org.uk

Until 9 May
A Mad World My Masters
Barbican Theatre
Thomas Middleton’s wickedly 
funny comedy transports 
viewers to the seedy 
surroundings of 1950s Soho.
www.barbican.org.uk

Until 23 May
Carmen Disruption
Almeida Theatre
Simon Stephens’ new 
play reimagines Bizet’s 
opera Carmen and the 
possibility of love in a 
fractured urban world.
www.almeida.co.uk

Until 7 May
The Vote
Donmar Warehouse
Described as “a real-time play 
for theatre and television”, 
this election night drama 
unfolds in a fictional London 
polling station.
www.donmarwarehouse.com

Until 25 May
Sargent: Portraits 
of Artists and Friends
National Portrait Gallery
View intimate and 
experimental portraits by the 
acclaimed American artist, 
spanning his time in Boston, 
Paris and the Italian and 
English countryside.
www.npg.org.uk

Until 6 Jun
Joshua Reynolds: 
Experiments in Paint 
The Wallace Collection
See how one of Britain’s most 
important painters radically 
manipulated pigments, oils, 
glazes and varnishes.
www.wallacecollection.org

Until 7 Jun
Salt and Silver: Early 
Photography 1840-1860
Tate Britain
The first UK exhibition 
dedicated to salted paper 
prints, an early type of 
photography that is instantly 
recognisable for its soft 
dreamlike aesthetic.
www.tate.org.uk

dreamlike aesthetic.
www.tate.org.uk

Until  21 Jun
Christopher Williams
Whitechapel Gallery
The first major UK 
retrospective of leading 
American conceptual 
artist Christopher Williams 
considers the function 
of photography in today’s 
consumer society. 
www.whitechapelgallery.org

© Marlene Dumas
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Until 19 Jul
Alexander McQueen: 
Savage Beauty
Victoria & Albert Museum
The first and largest 
retrospective of the late 
designer’s work to be 
presented in Europe will 
showcase McQueen’s 
visionary body of work, 
including his 1992 MA 
graduate collection and his 
unfinished Autumn/Winter 
2010 collection.
www.vam.ac.uk

Until 11 Oct
Painting Paradise: 
The Art of the Garden 
The Queen’s Gallery, 
Buckingham Palace
An ode to gardens in all their 
forms, featuring paintings, 
botanical studies and 
manuscripts from Leonardo 
da Vinci, Carl Fabergé 
and more.
www.royalcollection.org.uk

Until 9 Aug
Sonia Delaunay
Tate Modern
A leading figure in the 
Parisian avant-garde 
movement, Sonia Delaunay 
celebrated the modern world 
of movement, technology 
and urban life throughout the 
first half of the 20th century.
www.tate.org.uk

Until 26 Jul
Unseen: The 
Lives of Looking
National Maritime Museum
The first feature-length 
film by celebrated 
contemporary artist Dryden 
Goodwin considers the act of 
looking from the perspectives 
of a planetary explorer, an 
eye surgeon and a human 
rights lawyer.
www.rmg.co.uk

Until 1 Sep
Magna Carta: 
Law, Liberty, Legacy
British Library
An exhibition marking the 
800th anniversary 
of the globally recognised 
document, which began 
life as a practical solution 
to a political crisis but has 
since evolved to become a 
powerful symbol of liberty.
www.bl.uk

Until 13 Sep 
Coral Reefs: 
Secret Cities of the Sea
Natural History Museum
A celebration of the world's 
corals, bringing together 
specimens collected by 
Darwin on the HMS Beagle, 
washing machine-sized 
Turbinaria coral and sea 
creatures such as tiny 
sponge crabs.
www.nhm.ac.uk

Until 27 Sep
What is Luxury?
Victoria & Albert Museum
An exhibition exploring ideas 
of contemporary luxury, 
taking in precious objects 
from fashion designer 
Christian Lacroix and 
watchmaker George 
Daniels, among others.
www.vam.ac.uk

1 – 3 May
Be:Fit London
Business Design Centre
This award-winning women’s 
health and fitness festival 
spotlights the hottest fitness 
classes in Europe, alongside 
innovative new ways to 
kickstart a healthier lifestyle.
www.befitlondon.com

2 May
Last Night of 
the Spring Proms
Royal Festival Hall
How better to celebrate the 
spring season than with a 
selection of classical music 
favourites, performed as part 
of the flag-waving finale 
to the Spring Proms?
www.southbankcentre.co.uk

2 – 10 May
Grand Designs Live
ExCel London
The presenter of Channel 
4’s Grand Designs series 
hosts this contemporary 
home show, which features
live sessions from interiors 
experts and TV personalities, 
in addition to a comprehensive 
line-up of leading home brands.
www.granddesignslive.com

9 May – 27 Jun
The Pirates of Penzance
London Coliseum
Sentimental pirates and 
blundering policeman 
are among the characters 
depicted in this new 
production of the comic 
opera from renowned 
filmmaker Mike Leigh.
www.eno.org

10 May
BBL Play-Off Finals
The O2
Watch the British Basketball 
League season come to a 
close with an exhilarating final, 
complete with cheerleaders 
and a distinctive mascot.
www.theo2.co.uk

10 M

19 – 21 May
Clerkenwell Design Week
Various venues
A highlight in the international 
design calendar, Clerkenwell 
Design Week sees the EC1 
postcode transformed into 
a creative hub.
www.clerkenwelldesignweek.com

19 – 23 May
Chelsea Flower Show
Royal Hospital Chelsea
Innovative concept gardens, 
horticultural displays and rare 
blooms are planted across 11 
acres of the Royal Hospital’s 
grounds for the Chelsea 
Flower Show.
www.rhs.org.uk

23 May – 16 Jul
La Bohème
Royal Opera House
John Copley’s production 
of Puccini’s romantic opera 
brings 19th-century Paris 
to the stage in vivid detail.
www.roh.org.uk

28 – 30 May
The London International 
Antiquarian Book Fair
Olympia London
Leaf through first editions, 
maps and original 
watercolours, collected by 
more than 180 dealers from 
across the globe.
www.olympiabookfair.com

21 – 24 May
Photo London
Somerset House
A major international 
photography fair, bringing 
together up to 70 of 
the world’s leading 
photography galleries.
www.photolondon.org

21 May – 25 Jul
Temple
Donmar Warehouse
A fictional account of the 
events that took place 
during the Occupy London 
movement in 2011.
www.donmarwarehouse.com

www.rhs.org.uk

21 – 24 May

26 May
Jason Robert Brown
Royal Festival Hall
Tony Award-winning 
composer Jason Robert 
Brown – best known for his 
scores to The Bridges of 
Madison County and Parade – 
makes his debut concert 
at the Royal Festival Hall.
www.southbankcentre.co.uk

30 May
FA Cup Final
Wembley Stadium
Catch all the action from 
the final of the FA Cup, 
one of English football’s 
most prized competitions.
www.wembleystadium.com

6 Jun – 2 Jul
The Queen of Spades
London Coliseum
The English National Opera’s 
first production of The Queen 
of Spades in over 20 years is 
packed with soaring melodies 
and sumptuous orchestration.
www.eno.org

8 – 9 Jun
Tony Bennett and Lady Gaga
Royal Albert Hall
Tony Bennett and Lady Gaga 
perform together at a charity 
concert to celebrate Cheek 
to Cheek, the duo’s new 
collaborative jazz album.
www.royalalberthall.com

8 Jun – 16 Aug
Summer Exhibition
Royal Academy of Arts
The world’s oldest and 
largest open-submission 
contemporary art show 
attracts more than 150,000 
visitors each year.
www.royalacademy.org.uk

3 Jun – 11 Oct
Agnes Martin
Tate Modern
The first retrospective 
of the seminal American 
painter Agnes Martin since 
her death in 2004 traces her 
career from early experiments 
to late work, underscoring 
her deep conviction in the 
emotive power of art.
www.tate.org.uk

5 Jun
Battle of Waterloo: 200th 
Anniversary Concert
Royal Albert Hall
Sir Tony Robinson 
commemorates the 200th 
anniversary of the Battle of 
Waterloo with classical music 
and traditional marching 
songs, performed in full 
military dress.
www.royalalberthall.com

JUNE
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9 Jun – 13 Sep
Fighting History
Tate Britain
An exhibition centred on 
the conflict, martyrdom and 
catastrophe found in history 
painting from the 18th-
century to the present day.
www.tate.org.uk

13 Jun – 31 Jan 2016
Shoes: Pleasure and Pain
Victoria & Albert Museum 
Around 200 pairs of 
shoes – including a sandal 
decorated in pure gold 
leaf from ancient Egypt 
– appear in this exciting 
exhibition, which considers 
the cultural significance and 
transformative power 
of shoes.
www.vam.ac.uk

10 – 21 Jun
All That Fall
Barbican Theatre
Seated in rocking chairs, 
audiences are plunged into 
a multi-layered composition 
of voices in Pan Pan Theatre’s 
production of Samuel 
Beckett’s first radio play – a 
bleakly comic account of one 
couple’s unending misery.
www.barbican.org.uk

10 Jun – 6 Sep
Carsten Höller
Hayward Gallery
A solo exhibition by Brussels-
born Carsten Höller, who has 
developed an art practice 
that draws on scientific 
experiments to affect our 
psychological and perceptual 
experience featuring a wide 
range of work in different 
media representing his artistic 
output from the past 20 years.
www.southbankcentre.co.uk

13 Jun – 31 Jan 2016

24 Jun – 11 Oct
Captain Linneaus Tripe: 
Photographer of India 
and Burma, 1854-1860
Victoria & Albert Museum
As part of its India Season 
of exhibitions, activities and 
events, the V&A presents 
striking views of the 
landscape and architecture 
of India and Burma, captured 
by pioneering British 
photographer Linnaeus Tripe.
www.vam.ac.uk

18 – 27 Jun
British Summer Time
Hyde Park
Taylor Swift headlines this 
lively summer music festival, 
held in the leafy surrounds 
of Hyde Park. 
www.bst-hydepark.com

25 Jun
John Legend
The O2
See the American singer-
songwriter perform at The 
O2, following the release of 
his platinum-selling single, 
All Of Me.
www.theo2.co.uk

29 Jun – 12 Jul
The Championships
Wimbledon 
Watch defending champions 
and young hopefuls compete 
in the traditional grass-court 
tennis tournament.
www.wimbledon.com

30 Jun – 5 Jul
Hampton Court 
Palace Flower Show
Hampton Court Palace
The largest of the RHS flower 
shows is a rich source of 
inspiration for professional 
and amateur gardeners alike.
www.rhs.org.uk

1 – 5 Jul
Henley Royal Regatta
Henley-on-Thames
Established in 1839, this 
annual rowing event hosts 
more than 200 races, 
featuring Olympians and 
new crews.
www.hrr.co.uk

25 – 28 Jun
Goodwood Festival 
of Speed
Goodwood Park
Thousands of motorsports 
fans flock to Sussex’s 
Goodwood Park estate each 
summer to see endurance 
racers and championship-
winning cars.
www.goodwood.co.uk

JULY

24 Jun – 25 Oct
Barbara Hepworth
Tate Britain
The first major Barbara 
Hepworth exhibition in 
London for almost 50 years 
encompasses small carvings, 
magnificent bronzes and 
rarely seen textiles.
www.tate.org.uk

3 – 5 Jul
Wireless Festival
Finsbury Park
After a spectacular 10th 
anniversary edition headlined 
by Kanye West, the world-
class music festival returns 
to London, bigger and better 
than ever.
www.wirelessfestival.co.uk

12 Jul
The Royal Ballet School 
Annual Performance
Royal Opera House
Young students and 
graduates about to embark 
on their professional careers 
glide through national 
dances and folkdances 
at the Royal Ballet School 
Annual Performance.
www.roh.org.uk

14 – 16 Jul
Neil Diamond
The O2
The Grammy Award-winning 
rock singer ends his 2015 
tour at The O2, with classic 
favourites and songs from 
his newest studio album, 
Melody Road.
www.theo2.co.uk

3 Jul
Sitar Stories
Queen Elizabeth Hall
Gaurav Mazumdar tells the 
story of the sitar through 
imagery, narration and 
timeless ragas.
www.southbankcentre.co.uk

3 – 5 Jul
Love Natural Love Organic
Olympia London
Discover organic food, 
cosmetics, haircare products, 
clothing, accessories and 
more at a show dedicated 
to promoting natural, 
sustainable living.
www.lnlo.co.uk

www.wirelessfestival.co.uk

12 Jul

2 Jul – 18 Oct
Audrey Hepburn: 
Portraits of an Icon
National Portrait Gallery
60 vintage magazine covers, 
film stills and classic prints 
of the iconic British actress 
make up this fascinating 
exhibition, which includes 
photographs by Richard 
Avedon and Cecil Beaton.
www.npg.org.uk

15 Jul – 6 Sep
The London Open 2015
Whitechapel Gallery
The Whitechapel Gallery’s 
triennial exhibition, which has 
previously featured artworks 
by Antony Gormley and 
Cornelia Parker, showcases 
some of the most engaging 
work being made across 
London.
www.whitechapelgallery.org

17 Jul – 12 Sep
The BBC Proms
Various venues
“The world’s largest and most 
democratic musical festival” 
– in the words of Czech 
conductor Jirí Belohlávek – 
assembles a stellar line-up 
of global orchestras.
www.bbc.co.uk/proms

19 Jul
Plácido Domingo’s Operalia
Royal Opera House
The final of Operalia – The 
World Opera Competition, 
founded in 1993 by Plácido 
Domingo to discover and 
help launch the careers of 
the best young opera singers 
in the world – comes to the 
Royal Opera House for the 
first time.
www.roh.org.uk

24 – 26 Jul
Sainsbury’s
Anniversary Games
Queen Elizabeth
Olympic Park
Watch as some of the biggest 
athletics stars in the world 
take to the track and field.
www.britishathletics.org.uk

16 – 20 Jul
The Ashes
Lord’s Cricket Club
The Victorian Pavilion of this 
north London cricket club 
offers the perfect view of 
the second Test of the 2015 
Ashes series – England 
versus Australia.
www.lords.org

16 Jul – 29 Aug
Seven Brides 
for Seven Brothers
Regent’s Park 
Open Air Theatre
The open-air theatre in 
Regent’s Park is the perfect 
setting for the classic 
American musical Seven 
Brides for Seven Brothers.
www.openairtheatre.com
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31 Jul – 5 Sep
The Heresy of Love
Shakespeare’s Globe Theatre
A bold new take on Helen 
Edmundson’s play, which 
explores the clash between 
organised religion and 
personal faith in the 
late 1600s. 
www.shakespearesglobe.com

1 – 2 Aug
RideLondon
Various venues
More than 20,000 people 
are expected to participate 
in the new festival of cycling, 
which will see a mass road 
race weave through central 
London roads.
www.prudentialridelondon.co.uk

1 Aug – 27 Sept
Buckingham Palace 
Summer Opening
Once a year the palace 
opens its doors to allow 
visitors to get an insight 
into the Queen’s London 
residence. Explore the 
lavishly furnished State 
Rooms, containing some of 
the greatest treasures from 
the Royal Collection, or stroll 
through the palace gardens.
www.royalcollection.org.uk

5 Aug – 31 Oct
Hamlet
Barbican Theatre
Benedict Cumberbatch 
takes on the title role 
in a compelling new 
production of Shakespeare’s 
great tragedy. 
www.barbican.org.uk

11 – 15 Aug
Great British Beer Festival
Olympia London
Sample award-winning cask 
and bottled ales, beers, ciders 
and perries from local and 
international breweries.
www.gbbf.org.uk

www.barbican.org.uk

31 Jul – 1 Aug 
London Beach Rugby
More than 300 competitors 
will take to the sand pitch 
for this charity touch rugby 
event, which brings a laid-
back beach atmosphere 
to central London.
www.londonbeachrugby.com

AUGUST

17 – 28 Aug
David Byrne’s Meltdown
Southbank Centre
David Byrne, the Oscar, 
Golden Globe, Obie and 
Drama Desk award-winning 
musician known for his 
eclectic collaborations, and 
as co-founder of band Talking 
Heads, will curate the 22nd 
Meltdown – a week of special 
one-off performances 
by legendary artists.
www.southbankcentre.co.uk

15 Aug
England vs France
Twickenham Stadium
The two countries compete 
at the home of English 
Rugby ahead of the all 
important Rugby World 
Cup in September.
www.englandrugby.com

15 – 16 Aug
Red Bull Air Race 
World Championship
Royal Ascot
Globally renowned as the 
fastest and most exhilarating 
motorsport series on the 
planet, watch as the world’s 
most exceptional pilots 
race the aerial track with a 
combination of high speed, 
low altitude and extreme 
manoeuvrability.
www.redbullairrace.com

20 – 24 Aug
The Ashes 5th Test Match
Oval
A traditional competition 
started in 1882, watch as 
England take on Australia in 
the 5th and final cricket test 
match of the 2015 series.
www.kiaoval.com

14 – 16 Aug
Big Big Train
Kings Place
Described as “the Prog 
equivalent of the Olympics 
opening ceremony”, Big Big 
Train has made a name for 
itself for its unique brand of 
progressive rock. The group 
performs at Kings Place 
alongside a five-piece 
brass band.
www.kingsplace.co.uk

20 – 21 Aug
Swan Lake
London Coliseum
World-renowned prima 
ballerina Irina Kolesnikova 
leads the St Petersburg Ballet 
Theatre’s production of Swan 
Lake – the classic love story 
between Prince Siegfried and 
the Swan Princess Odette.
www.eno.org

20 – 24 Aug

www.eno.org

29 Aug
The Challenge Cup
Wembley Stadium
The only knockout 
tournament of its kind to 
include teams from all levels 
of the sport, the Rugby 
League’s Challenge Cup sees 
students and members of 
the armed forces compete 
alongside the Super League’s 
top players.
www.thechallengecup.com

29 Aug – 16 Oct
The Oresteia
Shakespeare’s Globe Theatre
See the only surviving 
example of a trilogy 
of ancient Greek plays, 
addressing the curse 
of the house of Atreus 
(one of the great myths 
of western literature).
www.shakespearesglobe.com

30 – 31 Aug
Notting Hill Carnival
Notting Hill
Europe’s largest street 
festival sees a flurry of 
exotic costumes and boldly 
decorated floats parade 
through west London.
www.thenottinghillcarnival.com

29 – 30 Aug
South West Four
Clapham Common
This bank holiday music 
festival brings a starry line-up 
of dance and electro music 
acts to Clapham.
www.southwestfour.com

29 – 31 Aug
BBC Good Food Festival
Hampton Court Palace
Artisan producers, cooks and 
chefs celebrate good food 
with a wonderful variety of 
DIY workshops and tastings.
www.bbcgoodfoodfestival.com

21 – 30 Aug
EuroHockey Championships
Queen Elizabeth 
Olympic Park
Watch the top eight 
European national teams 
compete for the top spot 
in this leading sporting 
event, launched in 1970.
www.eurohockey2015.co.uk
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We talk to Sean Ellis, Chairman, St James, about the company’s
unique approach to lush landscapes and social spaces. 

WRITER Gwyneth Holland
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along with cultural spaces that refl ect the local 
identity.” This translates into public art and 
dynamic landscaping that can be the focus of the 
development or just fun structures and surfaces 
that people can climb on, splash through or 
lounge around on. Often art is incorporated into 
the landscaping, creating compact sculpture 
parks, or decorating building facades. Key pieces 
include Richard Wilson’s Shack Stack sculpture 
at Grosvenor Waterside and the artworks that 
glimmer among the trees at Riverlight, such as 
the mirror-polished mini-treehouse by Kate 
Davis and David Moore or the Bloor brothers’ 
piece in the ʻpocket park’. 

“What we do with the outside space governs 
how each development works,” says Ellis. As 
consumers increasingly demand homes that 
create seamless indoor-to-outdoor living spaces, 
St James has taken inside/outside design to the 
heart of its architectural and landscape design. 
This means designing the layout of properties to 
allow homeowners a glimpse of their garden or 
terrace the minute they come through the front 
door, by linking the entry sightlines through to 
the garden. It also means removing the things 
that get in the way of enjoying the outside of your 
property, so designing living spaces around large 
glass folding or sliding doors – with apertures 
up to 14 feet wide in some properties – as well 
as ensuring that thresholds are level either side 
of the doors and using the same materials inside 
and out, such as the riven slate fl ooring used in 
both kitchens and gardens at Queen’s Acre in 
Beaconsfi eld or at Hurlingham Gate, Fulham. 

St James’ own research has found that 
outside space that’s not overlooked – no matter 
how small – is essential for many homebuyers. 
“What’s really important is to have a private 
spot – it doesn’t need to be large or grand.” As 
a result, the company strives to create a terrace 
or balcony in every property, as well as looking 
for innovative ways to introduce garden spaces 
in closely-packed properties, such as adding 
private roof gardens to the fi ve-storey houses at 
Lime Grove Mews, Shepherds Bush. 

Sean Ellis
Chairman, St James

Creating places to live 
and visit that make 
people feel special is 
the most challenging 
and important thing 
that we do. We design 
entire lifestyles from the 
ground up, by placing 
world-class architecture 
at the heart of inspiring 
and enjoyable public and 
private spaces,” 
says Sean Ellis, Chairman, St James.

“We take great pride in our placemaking 
ability,” he says. “A large part of it is physical – 
the hard and soft landscaping, but it’s also about 
creating a place where people want to invest time 
and money, as well as giving something back to 
the local community.” He adds, “I believe that 
placemaking is central to adding value for people 
who live and work in a place.”

St James has an enviable reputation for 
creating places that are innovative, useful, 
beautiful, peaceful and fun. And it all starts 
with each property’s outside space, whether 
it’s the art-fi lled landscaping of London’s new 
Riverlight development alongside the Thames, 
or incorporating a Victorian walled garden 
into the luxurious Queen’s Acre development 
in Beaconsfi eld.

And while these are beautifully designed 
and landscaped spaces, they’re far from 
being exclusive manicured gardens – they’re 
designed for play and relaxation. “We do not 
want a “keep off  the grass” approach to our 
open spaces,” says Ellis. As a result, many of St 
James’ developments feature sculptures, lawns, 
art and water features that are designed to be 
interactive. The Hamptons development, for 
example, includes a 30-acre park with a fi shing 
lake and amphitheatre, while Kew Bridge West 
makes the most of its riverside location with a 
linear park and paths engraved with poetry, and 
the Roehampton House development features a 
restored sunken garden and rose garden. 

Many of the developments take inspiration 
from London Mayor Boris Johnson’s “play on the 
way” initiative, which encourages playful spaces 
that urbanites can encounter while going about 
their daily lives. “We aim to create informal, 
fun spaces that integrate into the landscape, 

The spaces between 
buildings are as 
important as the 
buildings themselves.
Sean Ellis

01 Roehampton House 
gardens

02 Riverlight
03 Grosvenor Waterside
04 Roehampton House 

gardens
05 Shack Stack sculpture 

by Richard Wilson at 
Grosvenor Waterside
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It’s somewhat surprising that for a nation 
with such changeable weather, UK homeowners 
are so keen on getting outside, but Ellis explains, 
“People like to be outside – feel like they’re 
surrounded by space.” To capture that sense 
of space and freedom, St James has worked 
with artist Peter Newman to incorporate his 
interactive public sculpture, Skystation, into 
the landscape at Riverlight. Inspired by Le 
Corbusier’s LC4 chaise longue, the circular 
sculpture allows people to lie back and get a few 
moments of urban calm by gazing up at the sky. 

But luckily, the British obsession with 
weather doesn’t demand constant sunny days, 
and for those days that are less than bright, 
sheltered outdoor spaces are increasingly 
being built into developments, such as Merano 
Residences and Riverlight. Some of the new 
multi-storey buildings are cantilevered to create 
shelter for residents and workers as well as 
restaurants, bars and shops. Meanwhile recessed 
balconies allow residents to benefi t from outside 
space, great views while providing shelter from 
inclement weather. Ellis describes the recessed 
balconies at The Corniche as being “like the 
stern of a boat”, each one sheltered by the 
balcony above. 

Water is a key element in creating peaceful, 
desirable properties and so water features 
and water views are incorporated into many 
of St James’ developments. “Water is ever-
changing, it transports goods and people, and 
it’s a fascinating part of the landscape.” The 
Corniche apartments were designed with views 
across the Thames to the Houses of Parliament 
– the development’s architects Foster + Partners 
described it quite simply as “the best view 
they’ve ever worked with.” Not every property 
can benefi t from a glamorous water view like 
the Thames, but St James often adds canals, 
lakes and ponds to bring a sense of peace and 
fl uidity – as well as environmental benefi ts – to 
its developments. 

As much as 75 per cent of the sites are 
devoted to landscaping, with architects creating 
clever ways to maximise ground space, such as 
putting car parks and servicing underground. 
The recognition that the spaces around a 
property – whether they’re fi lled with art, water 
features, playgrounds or lush lawns – are as 
important to homeowners as the spaces inside is 
what really sets St James apart. Ellis says, “Lots 
of developers view landscaping as a cost, but we 
consider it an investment,” one that doesn’t just 
make a place but makes a home. 

Lots of developers 
view landscaping as a 
cost, but we consider 
it an investment, one 
that doesn’t just make 
a place but makes 
a home. 
Sean Ellis

01 Victorian walled 
garden at 
Queen's Acre

02 Recessed balcony 
at The Corniche
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Kew Bridge West
London
The luxury apartments at Kew 
Bridge West boast equally luxurious 
landscaping. Inspired by the 
legendary Kew Gardens, which are 
nearby, the development features 
a variety of elegant and peaceful 
outdoor spaces. Landscaping ranges 
from manicured lawns and a grove 
of cherry trees, to a linear park, 
tree-lined boulevard and a public 
sculpture in the shape of a huge 
bench and table where residents 
can gather and relax.

The Hamptons
Surrey
Set in 30 acres of parkland, The 
Hamptons offers outdoor space on 
a large scale. With a wealth of green 
public space, children can easily roam 
across the development by bike, 
while family and friends can gather 
in Mayflower Park, with its mellow 
landscaping, woodlands and wildlife 
habitats to explore. The park also 
boasts tennis courts, an amphitheatre 
for the community and a “trim trail” 
where people can run, walk or cycle 
to stay in shape. Outside of the 
park, residents can find pockets of 
greenery all over the development, as 
well as an adventure playground, play 
parks, fishing lakes and ponds. 

Emerald Square
London
Emerald Square benefits from 
green space right outside their front 
doors. Homes are arranged around 
a traditional London square and 
lush planting, which is divided into 
three different landscaped areas. 
One section is designed for residents 
to enjoy walking around, one has 
benches that encourage socialising 
and one has a fountain that trickles 
over riven stone which acts as an 
interactive play feature.

Queen’s Acre
Beaconsfield
Centred around a Victorian walled 
garden, Queen’s Acre has tranquillity 
at its heart. With a blend of formal 
and country-style planting, the 
garden is a stylish place to enjoy 
some quiet time, or gather with 
friends and family. The gated 
community is ringed with mature, 
verdant trees, which offer further 
privacy to the homes’ generous 
private gardens. 
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Albert Embankment
London
In a prime location on the banks 
of the Thames, the public realm 
surrounding The Corniche and 
Merano Residences will offer 
refreshing natural elements in this 
urban setting. Framed by greenery, 
café seating will spill out into the 
plaza which flows seamlessly 
between buildings, while raised lawns 
will offer a space to relax and play. 
Along with mature trees and gardens, 
Albert Embankment has been 
carefully designed to complement 
the diverse architecture it surrounds.

Grosvenor 
Waterside
London
This award-winning development 
in London’s fashionable Chelsea 
bears little resemblance to its 
previous form as a derelict industrial 
dock. The outdoor space is filled with 
art, such as the striking Shack Stack 
sculpture by Richard Wilson, and 
calming water pieces by Ekkehard 
Altenburger. The mature trees that 
line the entrance are echoed by tree-
inspired decorations on the buildings, 
all reflected in the site’s elegant 
ponds, which bring a peaceful air
 to its 917 homes.

Riverlight
London
Surrounding the six dynamic 
buildings designed by renowned 
architects Rogers Stirk Harbour + 
Partners, the public spaces designed 
by Gillespies elevate landscaping to 
a fine art. Gently undulating lawns 
tucked between the buildings offer 
soft, social lounging spaces, while 
mature trees and pocket parks along 
the Thames riverside are studded 
with artworks by Kate Davis and 
David Moore, Simon and Tom Bloor 
and Peter Newman. 

Roehampton House
London
The grounds of this Grade I listed 
Georgian house were as sensitively 
restored as the building itself. The 
two acres of gardens – Grade II 
listed in their own right – have been 
returned to their former glory, with 
neat topiary, traditional fountains and 
attractive box hedging, as well as 
a restored sunken garden and rose 
garden. The development has also 
rejuvenated the property’s expansive 
pleasure grounds, ideal for wandering 
or lounging around, and its tranquil 
lily pond and formal courtyard areas 
were facilitated by placing the car 
parking underground.
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The two acres of gardens – 
Grade II listed in their own 
right – have been returned 
to their former glory.

HEADS UP!
There are new young stars in the millinery world, 
new trends and more celebrity wearers than ever 

before. Discover how the hat is coming back.
WRITER Josh Sims
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  lame John F. Kennedy. 
It was 1961, and the hope of a generation’s 
tousled hair was being emulated by barbers 
across the US. The president was proud of his 
trademark thatch and, in part because he saw 
them as emblematic of his father’s era – an era 
Kennedy embodied a break with – he refused 
to wear hats. Indeed, so infl uential was the 
President, in fashion as much as in politics, that, 
on behalf of a national industry, one hatter wrote 
to him pleading for him to wear one, if only for 
the occasional offi  cial photo. “You have set a new 
pattern for youth”, he told Kennedy. “What may 
be a personal attitude for you is becoming a must 
for these young hatless people...”

Today, of course, hatless people are the norm, 
not the exception. Walk down London streets 
and – come rain or shine – formal hats have 
long been the exception rather than the rule. It is 
hard to conceive of a time, in fact, when the hat 
was the pinnacle – metaphorically as much as 
literally – of male attire especially. According to 
a statement made by the US National Association 
of Merchant Tailors in 1929, the well-dressed 
man required some dozen diff erent styles of 
hat. Before then, to go hatless was even to risk 
social exclusion, such that when wigs became 
de rigueur but prevented the wearing of a hat, 
men still carried one. In ‘Great Expectations’ 
Pip notices that the convict Magwitch was, 
suspiciously, “a man with no hat”. 

Such was once the impact of men’s hat 
fashions – not forgetting the impact on the 
beaver, beaver fur once being the hatter’s 
material of choice, such that the beaver was 
nearly driven to extinction – that in 1797 one 
John Heatherington was fi ned for disturbing 
the peace on London’s Strand. His headwear, 
the newfangled ‘top hat’ had drawn a crowd and 
caused a minor riot. Fifty years later, the fl oppy 
brimmed hat worn by the composer Franz Liszt 
on a trip to New York created a similar horse-
startling commotion.

Might the same happen now, albeit that the 
astonishment might be caused by the action of 
going out wearing any hat at all, whether by a 
man or a woman (women, historically, actually 
having come rather late to wearing hats, in the 
1800s, men having worn them for fi ve centuries 
by then)? 

“There have always been theatrical 
associations with hats – it’s women at the 
races, top hats, the Mad Hatter – but there has 
been a loss of confi dence in wearing a hat over 
recent decades”, says Philip Wright, who has 
spent recent years bringing the family millinery 
business – Walter Wright, established in Luton 
in 1889 – up to date, fulfi lling orders for clients 
as diverse as Vivienne Westwood and Thompson 
Airlines. “We all tend to love the glamour of hats. 
We see them on air stewardesses, for example, 
and think it’s elegant and distinctive – nobody 
is looking at their shoes. But it’s a big leap 
to wearing ourselves what we see looks good 
on others”.

Yet, according to Steve Clarke, there is a 
twinkling of a revival, in part thanks to celebrity 
culture, and the embracing of hats by celebrities 
and their stylists – from Lady Gaga to Paloma 
Faith, Johnny Depp to Justin Timberlake 
and Samuel L. Jackson, people whose jobs as 
performers admittedly give them the remit to 
wear hats – and in part, unexpectedly, thanks to 
Public Enemy and NWA. 

“The popularity of hip hop and street style 
has meant we have a current generation that has 
grown up with wearing baseball and other types 
of caps as the norm, and even that gets you used 
to that sensation of being gently gripped around 
the head, and from there you progress to more 
formal styles”, suggests Clarke, the managing 
director of Christy’s, a company established 
in 1773 and manufacturing out of a factory in 
London, including the surprising best-seller 
of the current Museum of London’s Sherlock 
Holmes exhibition – a tweed deerstalker. 
“People are actually re-learning why they might 
wear hats – not only are they are an immensely 
practical accessory, but they defi ne you. I’ve a gut 
feeling that we’re heading towards positive times 
for the hat”. 

Angles are 
attitudes
Frank Sinatra

01 Christy's top hat
02 Street style
03 Paloma Faith
04 Lady Gaga
05 Johnny Depp
06 Christy's 

deerstalker
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Well, perhaps. There are various ideas as 
to what brought about the hat’s decline, from 
soldiers returning from World War Two with a 
thorough dislike of what they were ordered to 
wear; to the hat’s association with authority – 
“no matter what society you examine, in any era 
in the world 99 times out of a hundred the guy 
with the biggest, most expensive hat is the boss”, 
as writer Neil Steinberg has noted; to fashion’s 
new focus on women’s hair-styling – and, 
certainly, today the hat still battles for attention 
under the marketing might of a global industry 
pushing treatments, dyes and new ʼdos. 

But one further, oft-cited theory is the rise of 
climate control – both central heating and air-
conditioning – and the ubiquity of the car, which 
minimised exposure to bad weather, and also 
meant the hazard of knocking off  one’s titfer on 
climbing in and out. That holds even truer today. 
Clarke may say the hat is on the up but, in the 
words of Mandy Rice-Davies – in her heyday 
often photographed in her favourite rose petal 
style halo hat, “he would, wouldn’t he?” 

Certainly the hat industry is still not an easy 
one for many. Dalston-based hat-maker Piers 
Atkinson, who launched his company six years 
ago off  the back of making hats for himself to 
go clubbing in, notes how “there isn’t much 
competition in millinery, but then there isn’t 
much business either” – and he speaks as the son 
of theatrical milliner Hilary Elliott, who taught 
him the skills. “Millinery is a misunderstood 
craft because it sits in the fashion world, which 
is very fast moving, but is actually much closer 
to the slower world of tailoring. That said, I 
do think appreciation for hats, or at least for 
decorating the head in some way, is improving”.

Hard fi gures are more convincing, and 
impressively so: Christy’s, which was acquired 
by Liberty in 2011, has recorded between 20 and 
40 per cent annual growth ever since. Next year 
it launches in the US. Steve Clarke’s teenage son 
even wears hats. He has what Clarke deems “a 
really good hat face – he looks great in any hat, 
which is upsetting for the rest of us. He may not 
wear a felt trilby just yet, but he’ll get there”.

Millinery is a 
misunderstood craft 
because it sits in the 
fashion world, which 
is very fast moving, 
but is actually much 
closer to the slower 
world of tailoring.
Piers Atkinson

And maybe soon. Justin Smith, a hatter who 
consults to Stella McCartney, makes bespoke 
pieces for Lock & Co, London’s oldest hatters, has 
a new collaboration with Finery out in April, and 
who has recently created a hat for Amal Alamuddin 
– new paparazzi meal ticket since becoming Mrs. 
George Clooney – has his own theory for the hat’s 
revival. He suggests that a shift in culture is re-
animating the confi dence to wear one – not only its 
higher appreciation for individuality, one which, in 
stylistic terms, might explain the interest in vintage 
clothing and the on-going break down of the 
dominance of catwalk trends, but the enthusiasm 
for self-expression brought about especially by 
social media.

“People are just less scared to wear a hat now, 
much as they are a diff erent haircut”, he argues. 
“Most hats, for women at least, may still be worn for 
special occasions – Ascot and the like – but society 
seems to be saying that every day is an occasion now 
and there’s a pressure for people to always look their 
best. I think we can see a time when the hat will, 
once again, just be regarded as another accessory, 
like a handbag, and will go in and out of fashion 
in the same way as anything else”.

That resurgence might well be more likely to 
happen in London fi rst – a place where, as Philip 
Wright has it, “you can wear what you like and 
nobody bats an eyelid.” The capital is, after all, 
home to not only international millinery stars 
the likes of Philip Treacy and Stephen Jones, but 
also a growing band of new talents bringing fresh 
takes on hat style – the likes of Smith, Atkinson 
or Nazir Mazhar, who trained with milliner Jane 
Smith, has collaborated on designs for the likes 
of Viktor & Rolf and Mugler, and has won a 
reputation among East London’s edgier fashion 
followers for his visors and box peaked cap. 

01 Piers Atkinson 
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02 Lock & Co
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“London has some very good millinery 
courses and nearly all the milliners I know teach 
in London too. There has been a huge infl ux of 
international millinery students to the city and 
that has helped make hat-making extremely 
exciting lately”, explains Flora McLean of House 
of Flora, another key London milliner, who 
trained at the Royal College of Art. Her graphic, 
angular designs, using unexpected materials – 
coloured, high-gloss plastics are a favourite – for 
what are usually characteristically soft shapes, 
maximise headwear’s sculptural qualities and, 
perhaps best of, add a heavy dose of humour. 
Her Elvis hat, for instance, is a hat, but it’s also a 
big black quiff  – complete with sideburns. “Most 
interesting hats are not practical – they are a 
means of self-expression”, she says. “If you can’t 
say it, wear a hat”.

If, that is, you know how to. Philip Wright 
bemoans the fact that, in his opinion, when 
so many people are convinced at last that, in 
fact, they do suit a hat, they then wear them so 
badly – with, as it were, none of the chutzpah 
of Frank Sinatra, who noted the importance 
of cocking your hat because, as he put it, “angles 
are attitudes.”

Indeed, Wright enthusiastically argues – 
quite literally, given as he is often engaged in 
public speaking about hats – that “you have 
to put someone in a hat to show how amazing 
they are, how a diff erent hat allows them to be 
perceived in diff erent ways, how they can wear 
a hat to enhance their bone structure, how it 
works best when they wear it best. And that, 
by the way, is brought down over the front, to 
emphasise the eyes. You don’t wear a hat on the 
back of the head, not unless you’re John Dillinger 
or some cowgirl”. 

You have to put 
someone in a 
hat to show how 
amazing they are.
Philip Wright

01 House of Flora
 'Max 04'
02 House of Flora
 'Max 03'

Awards 2014

THE ONE THAT’S A MODERN CLASSIC

LUMIX GX7, WITH TILT VIEWFINDER
For those with a discerning eye for style, the LUMIX GX7 couples a cutting-edge tiltable electronic viewfi nder 

with a classic design, packed with high-tech features. Our wide range of interchangeable lenses complements 

the beautifully weighted camera body – especially the acclaimed 20mm ƒ/1.7 – offering a fresh perspective 

that meets your vision.

Find the LUMIX G for you at panasonic.co.uk/LumixGTheOne
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L-R: Aloe Kote LIP AND FACE BALM, ellis-brigham.com; Lumix G red 
DIGITAL CAMERA by Panasonic, johnlewis.com; EL 8x32 BINOCULARS, 

Swarovski, uk.swarovskioptik.com; Mary UMBRELLA with duck head handle by Kumo, 
conranshop.co.uk; Giant KENDAL MINT CAKE, labourandwait.co.uk; Dr. Hauschka 

AFTER SUN LOTION, www.naturisimo.com; WHISKY HUNTING FLASK with two cups, 
and LEATHER THERMOS FLASK, The Conran Shop; Golden metal LUNCH TIN, John Lewis; 

Hunter Red original SHORT WELLINGTON BOOTS, Hunter, hunterboots.com; Burnt orange 
striped mohair and merino WOOL THROW, The Conran Shop; Field Notes NOTEBOOK, 
urbanindustry.co.uk; GARDEN PENCIL, Labour and Wait; TWEED DEERSTALKER 

HAT, lockhatters.co.uk; Men’s Green HyBridge Lite VEST by Canada Goose, 
harveynichols.com; Essential oils HAND CREAM by L:A Bruket, The Conran 

Shop; ‘Secret Garden’ digital print silk SCARF, Beate Sonnenberg, 
studiosonnenberg.com; STAINLESS STEEL HIPFLASK, John 

Lewis; COMPASS, Ellis Brigham; BIRD CALLER and 
MINI MULTI TOOL CARD, Labour and Wait; 

Arc brass CORKSCREW AND BOTTLE 
OPENER, tomdixon.net/uk; 

Green plastic SPORK, 
Ellis Brigham

Summer essentials

COUNTRY
Whether it’s to the coast or the country, get away
in style with our pick of this summer’s essentials.

PHOTOGRAPHY Beate Sonnenberg – STYLING & SET Rebecca McEvoy
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VARIUS RUBRACER /////

carandache.com

The Maison Caran d’Ache in�oduces the latest addi�on 

to its Varius collection: Varius Rubracer. Intense. 

Dominant. Determined. 

The Varius Rubracer exploits the quali�es of high-tech 

rubber with a spirit of sport and urban living that is 

unmistakably masculine.

Caran d’Ache. Swiss Made excellence since 1915.

H&L guide 
to the season
No British summer would be complete 
without that quintessential collection 
of events known simply as ‘The Season’. 
From Polo to The Proms, Wimbledon 
to Chelsea, this is our essential guide 
to what to see and where to be seen.
WRITER Gwyneth Holland – ILLUSTRATION Andrew Lyons
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RHS Chelsea 
Flower Show
19 – 23 May 
rhs.org.uk

Dress code: Flat shoes and 
comfortable but smart layers – 
there’s a lot of walking to do and 
the weather in May can be highly 
unpredictable. 

An event devoted to the art 
of gardening may seem out of 
place in a season full of exciting 
sporting events and high culture, 
but this is horticulture at its 
highest level. Now in its 102nd 
year, the Chelsea Flower Show 
stretches over fi ve days and 23 
acres, but the preparations for 
each event starts many months 
ahead at gardens and nurseries 
across the UK. For many visitors, 
the highlight of the show is the 
show gardens, created by leading 
landscapers and gardeners, with 
major organisations from Gucci 
and The Telegraph newspaper 
to Miracle-Gro and the National 
Union of Students creating their 
own spaces. Unlike other garden 
shows, Chelsea is determinedly 
not a selling event, but at 4pm on 
the fi nal day, a bell rings to mark 
the sell-off , where visitors can 
buy plants, furniture and props 
spied earlier in the show. As with 
many Season events, Chelsea 
boasts a royal presence, with the 
Queen making a visit to view the 
show every year. 

Hottest ticket: The Monday 
of the event, when press and 
the Queen preview the year’s 
off ering, is also the day of 
the President’s Luncheon, 
celebrating the great and the 
good of the gardening world, 
as well as when the Charity Gala 
Preview is held – needless to 
say, entrance to any of these 
exclusive events is highly 
sought-after. 

A highlight of London’s 
horticultural calendar, 
and the most famous 
fl ower show on Earth.

B
eginning in the 
18th century as a 
way to entertain 
the aristocracy 
and enjoy the 
great outdoors, 

the English social season is a 
series of cultural and sporting 
events held every year in London 
and its neighbouring counties. 
Aristocrats (most importantly, the 
royal family) still attend many of 
the events hundreds of years later, 
but the season is now accessible 
to anyone. With each fi xture on 
the calendar keeping its traditions 
of dress and pageantry, with 
exclusive events and enclosures 
separating the great and the 
good from those that have paid a 
little less. 

These are not only elite events 
in terms of their social pedigree, 
but the level of talent on show too 
– from the Royal Horticultural 
Society’s Chelsea Flower Show to 
Cowes week, the season’s events 
showcase the best of the best, 
as well as providing a glorious 
day out. Each event has its own 
idiosyncrasies and hidden codes of 
behaviour, but according to Sophie 
Campbell, author of The Season, 
“it’s far more meritocratic now. 
The events have changed over the 
years, but they’re now part of the 
country’s DNA. The season now 
defi nes the British summer”.

Homes & London highlights 
the key fi xtures of the social season, 
the hottest events and what to wear 
when you get there. 

Glyndebourne
21 May – 30 August
glyndebourne.com

Dress code: The black tie dress 
code for fine opera still stands 
at Glyndebourne – even when 
lounging on a picnic blanket 
in the gardens. After all this 
is no ordinary picnic, with 
champagne, fine food and tinkling 
crystal glassware making for a 
glamorously casual affair. As a 
result, fine damask napkins are a 
highly useful accessory to tuxedos 
and gowns.

Glyndebourne was launched 
by John Christie and Audrey 
Mildmay in 1934, who built a 
300-seat theatre to celebrate 
their love of opera. The current 
1,200-seat theatre off ers 
attendees the best international 
performers in both classic 
and adventurous new works 
for 100 days every summer. 
Glyndebourne’s visitors are also 
drawn to the scene surrounding 
the theatre, where they can 
spend a whole day enjoying 
lavish afternoon tea, walking 
around its beautiful gardens 
and laying out a fancy picnic in 
the 90-minute interval during 
performances. 

Hottest ticket: While tickets 
are all available to the general 
public (from £10 to around 
£250), a sought-after place in 
the Festival Society Membership 
gives early access to the best 
seats. The membership waiting 
list is 10 years long, though.

Epsom Derby
5 – 6 June
epsom.thejockeyclub.co.uk

Dress code: The Queen’s Stand 
on Derby Day demands grey or 
black morning suits for men and 
formal day dresses for women – 
hats (or “substantial” fascinators) 
are a must, either way. Ladies’ 
Day attendees have a bit more 
leeway, with jackets, collars and 
ties stipulated for men, while 
women don’t have to wear a hat 
or fascinator, but many do.

The fi rst horse-racing meeting 
of the season, Epsom is also 
the richest, with prize money 
of around £1.3m awarded 
to winners. Race meetings 
have been held in the Surrey 
town since 1730, with awards 
sponsored by the local 
aristocracy – they’re now 
supported by big business, such 
as current sponsor Investec. 
The event got its name from 
its founder, Lord Derby, but 
“derby” has since become 
common parlance for any 
sporting contest, from America’s 
Kentucky Derby to a local 
football match. The main event 
(Derby Day) is now held on a 
Saturday, complemented by 
evening concerts from the likes 
of Blondie.

Hottest ticket: The Queen’s 
Stand is the smartest location 
(tickets from £85), and for true 
afi cionados, the Saturday race 
is the key event, rather than the 
more glamorous Ladies’ Day 
on the Friday.©
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Royal Academy 
Summer Exhibition
8 June – 16 August 
royalacademy.org.uk

Dress code: For the preview 
party, arthouse glamour rules 
– summery but subtle designer 
pieces, bespoke suiting and 
a lot of monochrome.

A highlight of the arts calendar 
since 1769, the annual exhibition 
has grown from a display of 
136 paintings by Academy 
members to the world’s largest 
open-submission art exhibition, 
with 12,000 entries received 
in 2014 alone. Members of the 
hanging committee of Royal 
Academicians wade through 
submissions across creative 
disciplines including painting, 
photography, sculpture, fi lm 
and architecture to select 
around 1,200 works. The open 
submission practice means that 
unknown artists can fi nd their 
work hanging next to pieces 
by stars such as Tracey Emin 
or Yinka Shonibare.

Hottest ticket: The Summer 
Exhibition Preview Party allows 
art fans to get a fi rst look at the 
works on display, as well as the 
opportunity to rub shoulders with 
the artists who created them, 
with tickets at £235. Tickets are 
like gold dust, though.

The Summer Exhibition Preview 
Party allows art fans to get a fi rst look 
at the works on display, as well as the 
opportunity to rub shoulders with the 
artists who created them.

Royal Ascot
16 – 20 June
ascot.co.uk

Dress code: For the Royal 
Enclosure, men are expected to 
wear a top hat, tails, waistcoat and 
tie (not a cravat), while women 
should wear a dress or matching 
trouser suit, with no knees or 
midriffs exposed, plus the all-
important hat, which must have 
a base of at least 10cm diameter. 
For the general grandstand, rules 
are slightly more relaxed, but 
men are still expected to wear a 
suit and tie, and women to wear 
a modest dress or suit with a hat, 
headpiece or fascinator.

Perhaps the quintessential 
event of the season, Ascot has 
everything – royals, fashion, 
drama and world-class sport. 
But perhaps it is most famous 
for its world-class people 
watching, the key targets being 
the royal family, who have 
attended every year since Queen 
Anne launched Ascot in 1711. 
The horse racing here is, of 
course, top-notch, with horses 
battling over a long, fl at course 
of over two miles, culminating 
in the most prestigious race, 
the Gold Cup, on “Ladies Day”. 
This is also the key day for 
fashionable race-goers, with 
many women wearing stylish 
or outlandish hats. 

Hottest ticket: The Royal 
Enclosure. To gain access, 
spectators must be regular 
attendees, well-connected in the 
racing world, or recommended 
by someone who has attended 
for at least four years. There are 
even more exclusive enclaves 
within, such as the invite-
only tent provided by London 
gentleman’s club White’s.

Perhaps the quintessential event of the 
season, Ascot has everything – royals, 
fashion, drama and world-class sport.
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Cartier Queen’s Cup
14 June
guardspoloclub.com

Dress code: Smart-casual 
summer-wear, with lounge suits 
or collared shirts, blazers and 
trousers recommended for men, 
while women can choose from 
dresses, skirts or tailored trousers. 

It’s no surprise that an upper-
crust sport such as polo continues 
to hold a key place in the social 
calendar, especially when Guards 
Polo Club has the privilege of 
being situated in Windsor Great 
Park, the former private hunting 
grounds of the royal family, near 
to Windsor Castle. Guards was 
founded by Prince Philip in 1955 
and the event, sponsored by 
Cartier for many years, is a key 
event for serious polo fans and 
socialites alike.

Hottest ticket: Finals day, 
which the Queen always attends 
(tickets from £55). The Royal Box 
is the best seat in the house, with 
prices on application only.

Wimbledon
29 June – 12 July
wimbledon.com

Dress code: Adaptable – as the 
majority of courts are open air, 
spectators should be prepared 
for any weather, making light 
raincoats, hats, umbrellas, fans and 
sunglasses are essential. The dress 
code for debenture seats has 
recently been relaxed but for men, 
a blazer, chinos and panama hat 
look the part, while women who 
attend regularly choose a smart 
and summery dress or suit.

The annual Wimbledon 
Championship is now the 
world’s longest-running tennis 
tournament, and its most 
prestigious. The fi rst tournament 
took place in 1877, for the 
Gentlemen’s Singles title, with 
the fi rst Ladies Championships 
and doubles events being added 
in 1884. Over two weeks in the 
summer, the world’s greatest 
tennis players compete across 
the 19 open-air courts of the 
All England Lawn Tennis and 
Croquet Club. As much a society 
draw as a celebrity-spotting 
venue, the event is imbued 
with a sense of sportsmanship 
and festivity. 

Hottest ticket: Debenture 
seats (£50,000 per seat for fi ve 
years) secure the well-connected 
the best seats in each stand, 
but for pure atmosphere, many 
tennis fans plump for a hard-
won space on Murray Mound, 
the hill inside the grounds where 
spectators can view matches 
on a big screen. 

Henley Royal 
Regatta
1 – 5 July
hrr.org.uk

Dress code: Stewards’ Enclosure 
has a strict dress code in keeping 
with the Edwardian theme – men 
are expected to wear a lounge 
suit or a blazer with flannel 
trousers, plus a tie or cravat, while 
women must wear a dress or skirt 
with a hemline below the knee 
(no trousers, shorts or culottes 
allowed). Hats are largely worn for 
sun-shading – rather than fashion 
– purposes, so a simple straw 
panama or sunhat will do – this is 
not the place for fancy millinery.

One of the world’s greatest 
rowing competitions, Henley 
has been held on the banks 
of the Thames every year since 
1839. Rowing crews from all over 
the world compete head-to-head 
over the 2,112-metre course 
during the fi ve-day competition, 
with the prestigious Grand 
Challenge Cup garnering the 
most attention. The Regatta is 
a core event in the season, with 
all of the layers of tradition and 
exclusivity that implies. 

Hottest ticket: The Steward’s 
Enclosure is the most sought-
after ticket – with a waiting 
list several years long, contacts 
within the rowing fraternity are 
a must. However, people-watching 
is often the main sport here, 
so those who are serious about 
rowing should head to the 
adjacent Regatta Enclosure 
and restaurant.

Cowes Week
8 – 15 August
aamcowesweek.co.uk

Dress code: For those lucky 
enough to secure an invitation 
to the ball, gowns and evening 
suits are essential, while the rest 
of the on-shore events favour 
smart-casual clothing with 
a nautical edge.

One of the world’s most famous 
sailing events, Cowes Week is 
also one of the longest-running, 
attracting the world’s best 
sailors as a result. Over the 
course of eight days, up to a 
thousand boats and as many as 
8,000 competitors race across 
the Solent, a mammoth event 
compared to the fi rst regatta in 
1826, in which only two races 
were held. Today, there’s almost 
as much action on land as on the 
sea, with cocktail parties, yacht 
club balls and the fi nal day’s 
famous fi reworks and aerobatic 
displays to entertain the 100,000 
spectators that attend over the 
course of the week.

Hottest ticket: The ball held 
by the Royal Yacht Squadron, one 
of the world’s most prominent 
sailing clubs. Only members of 
the club (and their guests) are 
able to attend, requiring great 
connections to a member.
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The Proms
17 July – 12 September
royalalberthall.com 

Dress code: None, although 
smarter dress may suit the more 
formal environs of a box, or the 
celebratory air of the Last Night.  

A huge and unique celebration 
of classical music, The Proms 
are perhaps one of the most 
egalitarian of the season’s events. 
Tens of thousands of people pile 
into the Royal Albert Hall every 
year for two months of daily 
concerts. The name “Proms” 
is short for Promenade concerts, 
where people stand to listen 
and pay lower prices as a result. 
The fi rst Proms were created 
by conductor Henry Wood, who 
led the orchestra at almost every 
concert for nearly 50 years. The 
events, held at the Royal Albert 
Hall since 1945, have now 
expanded to include “Proms 
plus” events where visitors 
can try out some of the skills 
of the orchestras and choirs 
performing, or explore 
the stories behind the music.

Hottest ticket: Tickets for 
most events range from £7.50 
to around £68, but the most 
sought-after tickets, such as the 
fl ag-waving pageantry of the 
famous Last Night of The Proms, 
sell out instantly. However, 
having “debenture” seats or 
ownership of a private box at the 
Royal Albert Hall prevents the 
unseemly rush for tickets and 
enables you to see any event you 
choose. Debentures are usually 
handed down in families, but 
private boxes (seating 12) can 
be hired for 10 events across 
the year for £41,580.

A huge and unique 
celebration of classical 
music, The Proms are 
perhaps one of the 
most egalitarian of 
the season’s events.
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Of  cial government fuel consumption  gures in mpg (litres per 100km) for the Aston Martin Vanquish: urban 14.6 (19.3); extra-
urban 31.0 (9.1); combined 22.1 (12.8). CO2 emissions 298 g/km. The mpg/fuel economy  gures quoted are sourced from of  cial 
regulated test results obtained through laboratory testing. They are for comparability purposes only and may not re  ect your 
real driving experience, which may vary depending on factors including road conditions, weather, vehicle load, and driving style.

EMBRACE THE DARK SIDE

Vanquish Carbon special edition delves deep into the
character of our Ultimate GT to unleash its innate dynamism.
Searing performance and instant response are assured, with
the latest 8-speed Touchtronic III transmission and new 
suspension honed for agility. When combined with bespoke 
luxury and a broodingly sinister aesthetic, the result is simply 
spellbinding. Embrace the dark side with Vanquish Carbon.
www.astonmartin.com



DINING OUT
On the roof, in the garden, on the terrace, or 
beside the river, London plays host to many of the 
world’s best outdoor dining experiences. We offer 
the inside track on the best places to eat outside.
WRITER Hayley Ard

A tide of green is sweeping London, 
reinvigorating the culinary life of 
the city and turning even the busiest 
bars and restaurants into mini 

rural escapes. There’s The Glade at Sketch – 
an enchanted fairytale forest that envelops 
its guests in swathes of emerald – and Clos 
Maggiore, which conjures up the atmosphere 
of a stylish country inn in Tuscany, thanks to its 
tumbled white blossoms and fairy lights. Each 
one transports visitors to a new idyll, a world 
away from the thriving metropolis.

Perhaps surprisingly, some of London’s 
greenest spaces are up on the roof. “The Angler 
rooftop terrace brings a little piece of Provence 
to the heart of London”, says Jessica Rodrigues, 
PR and communications executive for the South 
Place Hotel, the hotel the Angler sits atop. 
“Planted with lavender, herbs and a pair of 
imposing olive trees, and furnished with Patricia 
Urquiola's stunning Crinoline furniture, the 
west-facing terrace is an evening sun-trap and 
one of the most in-demand spots in the City for 
al fresco dining and drinking”.

“We are trying to capture a bit of Martinique via 
Moorgate, and create a relaxed, chic environment 
for guests to unwind, however they choose – 
whether with an expertly crafted cocktail, a 
fi ne cigar from our humidor or a seasonal dish 
showcasing local quality ingredients”, explains 
Rodrigues. “It’s a destination for anyone wanting 
to escape the hustle and bustle of the City”.

Boundary’s new rooftop bar and grill, 
meanwhile, comes equipped with “a working 
garden that provides cut fl owers and fresh herbs, 
plus a few vegetables and fruits,” according to 
Peter Prescott, managing director of Prescott & 
Conran, the company that owns Boundary. “It’s 
only a small set-up, but it does give us enormous 
enjoyment”, says Prescott. “Terence Conran 
and I each have our own kitchen gardens at our 
respective homes, with more vegetables and herbs 
– you can sometimes fi nd them in the Albion 
shop – and we wanted to repeat the experience 
at Boundary”.

Here, Homes & London highlights seven 
of the best bars and restaurants that reconnect 
visitors to the great outdoors.
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The Café at 
Petersham Nurseries

Edible flowers and heritage vegetables 
from the Petersham House Walled Kitchen 
Garden are on the menu of this ‘rough luxe’ 
nursery café, which was awarded its first 
Michelin star in 2011. Here, guests dine on 
mismatched wooden tables that sink into an 
earth floor. Head chef Damian Clisby, who 
was previously at the helm of Hix Soho, has 
shaped an ingredient-led lunch menu that 
champions the benefits of slow food; his 
colourful creations include violet artichoke 
risotto, clementine sorbet and an almond 
tart studded with inky blackberries. Book a 
large table that runs the length of the glass-
walled café for a special celebration.

Petersham Road
Richmond
Surrey TW10 7AG
+44 (0)20 8940 5230
www.petershamnurseries.com

Edible fl owers and 
heritage vegetables from 
the Petersham House 
Walled Kitchen Garden 
are on the menu of this 
‘rough luxe’ nursery café.
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Angler at South Place Hotel

With its pots of lavender, herbs and gnarled 
olive trees, the west-facing rooftop terrace of 
the Angler restaurant atop Moorgate’s South 
Place Hotel feels more like a bucolic idyll in 
Provence than a city-centre hangout. The 
restaurant, which received a Michelin star just 
a year after it opened, is best known for its 
seafood. Executive chef Tony Fleming places 
great emphasis on the freshness of the fish, 
working with family-run fishermen to source 
the best from their day boat catches. Dishes 
might include smoked eel, shellfish ravioli or 
Cornish cod with curried cauliflower, mango 
and coriander.

3 South Place
London EC2M 2AF
+44 (0)20 3215 1260
www.southplacehotel.com

Clos Maggiore

Hidden away at the back of Clos Maggiore 
is a conservatory – complete with a 
retractable roof – framed by a constellation 
of white blossoms, fairy lights and flickering 
candles. It should come as no surprise, 
then, that the restaurant has been named 
the most romantic in London. This Covent 
Garden retreat, which takes its cues from 
the stylish country inns dotted around 
Tuscany and Provence, offers seasonal 
tasting menus; a wonderful array of artisan 
cheeses from France, Spain, Italy and the 
UK; and around 2,000 selections on its 
wine list, making it much, much more than 
a pre-theatre pit stop.

33 King Street
London WC2E 8JD
+44 (0)20 7379 9696
www.closmaggiore.com
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The Glade at Sketch

Artists Carolyn Quartermaine and Didier 
Mahieu have created an enchanted fairytale 
forest inside Sketch. The Glade, so named 
for its woodland découpage, bursts of 
branches and bright emerald curtains, 
serves afternoon tea, comfort food and 
cocktails, often with a French twist. Peacock 
chairs and rattan furniture, which calls to 
mind light-filled conservatories, enhance 
the space’s outdoor feel, as do the names 
of the fresh juices (Clean and Green, Summer 
Blush and Orchard’s Kiss, to list but a few). 
Don’t leave without trying one of the 
signature cakes – the choux pastries filled 
with redcurrant jelly, red poppy chantilly 
and pistachio are every bit as delightful 
as they sound.

9 Conduit Street
London W1S 2XG
+44 (0)20 7659 4500
www.sketch.london

Artists Carolyn 
Quartermaine and 
Didier Mahieu 
have created an 
enchanted fairytale 
forest inside Sketch.
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Boundary

Set underneath a canopy of grape-producing 
vines, the Boundary’s rooftop bar and grill truly 
captures the feeling of a Mediterranean escape. 
Wild herbs, strings of lights and a kitchen 
garden complete the al fresco experience, 
while a weatherproof pergola means the space 
can be used all year round. Order rock oysters 
and a magnum of champagne to share with 
friends. Alternatively, the weekend elevenses, 
which include prune-filled éclairs, rum baba 
and blackberry-and-blueberry muffins, strike 
the right tone for an indulgent brunch.

2–4 Boundary Street
London E2 7DD
+44 (0)20 7729 1051
www.theboundary.co.uk

The Roof Gardens

Few places in London are as glamorous as the 
1.5-acre Roof Gardens, which were originally 
planted in the 1930s. The Gardens – the largest 
of their kind in Europe – are interwoven with 
hanging wisteria, scented blooms and Chusan 
palms, and remain home to four flamingos: 
Bill, Ben, Splosh and Pecks. This popular 
party venue hosts an extraordinary range of 
activities, from rooftop cinema screenings, 
accompanied by snacks from an outdoor coal 
fire barbecue, to live music and “One Day” – 
daytime parties, fuelled by champagne and DJs.

99 Kensington High Street
London W8 5SA
+44 (0)20 7937 7994
www.roofgardens.virgin.com
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Coq d’Argent

High above No.1 Poultry, a jauntily striped 
office building overlooking the Bank of 
England, is the rooftop garden of Coq 
d’Argent – an oasis of calm, complete with 
its own lawn, brought to life by award-
winning garden designer Arabella Lennox-
Boyd, who took inspiration from images 
of ploughed fields. The verdant terrace, 
criss-crossed with trailing vines and large, 
leafy plumes, provides a suitable backdrop 
for the regional French cooking. Expect to 
find Burgundian snails, French farmhouse 
cheeses and perfectly executed desserts 
– such as the iced chestnut parfait, shot 
through with Martinique rum.

1 Poultry
London EC2R 8EJ
+44 (0)20 7395 5000
www.coqdargent.co.uk

FLOWER
POWER
Anita Foy, head of shows development 
at the Royal Horticultural Society is 
the power behind the fl owers. She tells 
us what it takes to produce the most 
famous fl ower show on Earth.
WRITER Hayley Ard

THE LONDONER
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01 Anita Foy, 
head of shows 
development RHS

02 Tallest ever exhibit, 
the Westland Magical 
Garden, 2012

03 Tom Stuart Smith's 
2006 garden using 
corten steel

04 Diarmuid Gavin's 
2005 garden

05 Building the show

  he Chelsea Flower Show has come 
a long way since it began just over a century 
ago, back when it was called The Great Spring 
Show. In that time, the show has welcomed well 
over 5,000 exhibitors, ranging from nurseries 
and gardening product companies to amateur 
gardeners. It has introduced the British to bonsai 
– seen at the fi rst show in 1913 – and rekindled 
interest in otherwise-forgotten plants such as 
old roses and auriculas. It should come as no 
surprise then, that the Queen who is the patron 
of the Royal Horticultural Society (RHS), has 
attended all but 12 shows during her reign.

Behind the scenes are Anita Foy and a 
relatively small team at the RHS, who work 
full-time for 15 months to put on a show. “But”, 
warns Foy, “we mustn’t forget the hundreds of 
exhibitors who also make the show what it is”. 
Staging the event is no small feat: while the 
gardens are dismantled in just fi ve days, it takes 
800 people 33 days to build the show, from bare 
grass to the fi nished article. “Something that 
always amuses us is that people often ask, ‘What 
do you do for the rest of the year?ʼ” laughs Foy. 
“However, I can assure you that it’s very much a 
full-time job”.

For Foy, the most exciting times of the year 
are August – when the show applications fl ood 
in – and the end of April, when the team goes 
on-site to start building the show. “Even if it’s 
rainy and muddy, we all love being on-site”, 
she says. Foy can recall a string of memorable 
displays, from Irish garden designer Diarmuid 
Gavin’s 2005 display – a sculptural, undulating 
plot he described as “more Teletubby than 
Zen” – to the Britain in Bloom garden English 
broadcaster Alan Titchmarsh created last year to 
celebrate his 50th year in horticulture. “If you’re 
into gardening, design and plants like I am, then 
there’s plenty to get excited about at Chelsea”, 
says Foy. “It gives you a chance to meet all your 
heroes”.

“Chelsea sets trends in garden design”, 
Foy observes. “For everyone in the industry – 
whether garden designer or grower, amateur 
or professional – Chelsea is a benchmark. 
It’s defi nitely somewhere to head. We’re all 
there looking for the next big thing. Inevitably, 
Chelsea has a role in showing what’s happening 
and what’s going to happen in the industry”. 
Foy highlights Corten steel – a weathering 
steel which forms a rust-like appearance when 

Key Facts 

It takes 800 people 33 
days to build the show
The showground covers 
23 acres
The 1951 show 
featured a gigantic 
Himalayan garden
The tallest ever exhibit 
was the Westland 
Magical Garden in 2012 
at 80ft high
Some 165,000 visitors 
attend the show every year
In 2013, visitors to the 
show drank 1,068 bottles 
of champagne

exposed to the elements, used in Tom Stuart-
Smith’s garden in 2006 – as an example. “I’m 
sure it wasn’t the fi rst time Corten steel had been 
used”, Foy acknowledges. “But since then, it has 
exploded. It’s everywhere”. 

Looking further ahead, Foy sees a trend 
towards shrubs. “Shrubs have been out of fashion 
for some time, but I think they are starting to 
creep back in now”, she says. Foy fi nds it diffi  cult 
to choose a favourite plant or fl ower, but she is 
“very keen” on naturalistic planting. “I love to 
see plants shown in their natural environment, 
rather than just in an environment”, she says.

What can visitors to the show look forward to 
this year? “We’ve got some very exciting gardens 
coming along, including The Sentebale Garden, 
Prince Harry’s charity, which is designed by Matt 
Keightley, who did the Help for Heroes garden 
in 2014, with input from both Prince Harry and 
Prince Charles”, Foy explains. “It will certainly 
get a lot of interest and attention”. In addition, 
says Foy, “Dan Pearson is designing a garden for 
Laurent-Perrier inspired by Paxton’s rockery at 
Chatsworth, which is going to look very diff erent 
indeed. The garden will not be in its normal 
plot: it will be one that you can walk all the way 
around – very naturalistic”. 

Over in the Great Pavilion, where all the 
nurseries are located, there will be plant exhibits 
from across the globe. “We’ll have a Best of British 
trail featuring UK nurseries that grow their own 
plants or other displays that are celebrating 
Britain”, says Foy. “And then we’ll be celebrating 
the international fl avour of the show. We’ve got 
dahlias from Mexico. And then we have other 
exhibits representing Australasia and Asia, with 
beautiful orchids to represent Thailand. Visitors 
will be able to walk around and have a little fl oral 
tour of the world”.

A high number of overseas exhibitors 
display at Chelsea. This gives visitors “a unique 
opportunity to see people from far-fl ung places,” 
says Foy. Over the past century, there have been 
over 250 exhibitors from other countries. “Of 
all our shows – since we have many – Chelsea 
falls at the inspiring end of the spectrum. It’s an 
aspirational event with a wow factor”, says Foy. 
“However, we try to make the show accessible 
and relevant to visitors. The idea is that people 
can see bits of gardens or maybe a whole garden, 
and think, ‘Yes, I want to do that at home. And 
yes, I can do that at home’”. Ultimately, says Foy, 
“Chelsea is like a sweet shop for people like me.” ©
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It takes 800 people 33 
days to build the show, 
from bare grass to the 
fi nished article.
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01 The Corniche
 Albert Embankment SE1
 Infini Penthouses
 At The Corniche
02 Hurlingham Walk
 Fulham SW6
03 Merano Residences
 Albert Embankment SE1
04 Brewery Wharf
 Twickenham TW1
05 Brewery Gate
 Twickenham TW1
06 Kew Bridge West 
 Kew Bridge Road TW8
07 Riverlight
 Nine Elms on the 
 South Bank SW8
08 Smithfield Square
 Hornsey N8

 COMING SOON
09  Fitzroy Gate
 Richmond Road TW7
10 Heritage Walk, Kew Bridge West
 Kew Bridge Road TW8
11 22-29 Albert Embankment
 SE1
12 Southall Gas Works
 Southall UB1
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We are a company dedicated to creating 
the most inspiring, stylish and enjoyable 
places for people to live, work and play 
in and around London. Always striving 
to innovate, we continually push the 
boundaries of inspiring architecture, 
considered interiors and creative landscape 
design, to deliver homes that defi ne the 
very best in 21st-century living. We deliver 
this vision through attention to detail and 
customer service that is second to none.

THE
ST JAMES 
COLLECTION
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THE CORNICHE
ALBERT EMBANKMENT SE1
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LIFE AHEAD
OF THE CURVE

The al fresco issue
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THE CORNICHE
ALBERT EMBANKMENT SE1

From an exclusive address on the south side of the River Thames, The 
Corniche off ers a rare window into one of the most cosmopolitan capitals 
in the world. Panoramic views over the most important stretch of the river 
take in every silhouette of the London skyline, from the magnifi cent Houses 
of Parliament to the round pods of the London Eye.

The Corniche celebrates ease and recreation with a wealth of luxury 
amenities, including an infi nity pool, spa, private screening room and 
club lounge with terrace located on the 19th fl oor. In so doing, it off ers 
the chance to experience luxury at its best, giving a welcome preview 
of life ahead of the curve.

01 Balcony (previous page)
02 Front elevation
03 Three-bedroom apartment living room
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Website: www.cornichelondon.co.uk
Telephone: +44 (0)20 3411 6702

The Corniche
20 Albert Embankment
London SE1
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INFINI PENTHOUSES
THE CORNICHE, ALBERT EMBANKMENT SE1
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From its central location on the Albert Embankment, Infi ni at The Corniche 
absorbs the full depth of a cinematic panorama across the slender ribbon 
of the River Thames. To step inside an Infi ni penthouse is like entering a 
private airspace: each one is lifted high above London and enveloped by 
uninterrupted views of iconic landmarks that are unmatched anywhere else 
in the world. These exquisite penthouses unify the top two fl oors creating a 
grand double height space that is visibly diff erent to the rest of The Corniche.

Enjoying the dazzling array of amenities available at The Corniche, Infi ni 
off ers the chance to experience luxury at its very best, giving an exclusive 
preview of life ahead of the curve.

INFINI PENTHOUSES
THE CORNICHE, ALBERT EMBANKMENT SE1

03

0504

01 Living Room in Tower Two (previous page)
02 Double-height Reception Hall in Tower Two
03 Reception Room in Tower Two
04  Master Bedroom in Tower Two
05 Master Bathroom in Tower Two
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Website: www.cornichelondon.co.uk
Telephone: +44 (0)20 3411 6702

Infini
The Corniche
20 Albert Embankment
London SE1
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Located just minutes from Parsons Green, Hurlingham Walk presents a 
modern interpretation of mansion apartment living with the added benefi ts 
of a private concierge service and gated underground parking. 68 apartments 
are situated over six fl oors around a private landscaped courtyard.

Each of the spacious apartments boasts private outside space and a luxurious 
specifi cation including underfl oor heating, comfort cooling, bespoke-
designed kitchens and marble fi nishes. The Premier Collection fourth-fl oor 
apartments and fi fth-fl oor Penthouse Collection defi ne sophisticated 
apartment living.

HURLINGHAM WALK
FULHAM SW6

02

0403

01 Private courtyard
02 Penthouse kitchen
03  Concierge
04 Bedroom
05 Penthouse terrace
 (overleaf)

Email: hurlingham.walk@stjames.co.uk
Website: www.hurlinghamwalk.co.uk
Telephone: +44 (0)20 3553 8303

Hurlingham Walk
Carnwath Road, Fulham
London SW6 3HW
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HURLINGHAM WALK
FULHAM SW6
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The Merano Residences off er the rarest of London living experiences.

A collection of just 40 private residences, each occupying at least one 
whole coloured level, in a landmark building designed by one of the 
world’s most celebrated architects, Rogers Stirk Harbour + Partners.

A truly unique place to live, that combines the highest levels of privacy 
and comfort with one of the most famous views in the world.

MERANO RESIDENCES
ALBERT EMBANKMENT SE1

01 Front elevation
02 Penthouse lower living room
03 Penthouse master bedroom
04 Penthouse dining room

Website: www.meranoresidences.co.uk
Telephone: +44 (0)20 3627 2504

Merano Residences
30 Albert Embankment
London SE1
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01 View of apartments and public piazza
02 Living/dining/kitchen area
03 Living room
04 Bedroom

BREWERY WHARF
TWICKENHAM TW1

At the very heart of Twickenham, located opposite the railway station, 
Brewery Wharf is an extraordinary new development set to lead the 
transformation of this key part of town. Central London is easily accessible 
with trains running every eight minutes to London Waterloo station taking 
just 25 minutes*. Richmond is just four minutes away by train.

Alongside 82 striking 1 and 2-bedroom apartments, the development 
will provide beautifully landscaped open spaces and a riverside walkway. 
Two restaurants overlook the public piazza, whilst the new cultural venue 
will become home to a diverse range of entertainment and activities. 

The contemporary apartments off er the ultimate in 21st-century 
living; with open-plan living areas, private balconies or terraces 
and a stylish specifi cation.

Website: www.brewery-wharf.co.uk
Telephone: +44 (0)20 3733 3631

Brewery Wharf
London Road
Twickenham TW1 1AA

02

0403

C
O

M
P

U
T
E

R
 G

E
N

E
R

A
T
E

D
 IM

A
G

E
* 

S
U

B
JE

C
T
 T

O
 C

H
A

N
G

E

*Train times taken from tfl.gov.uk

Homes & London – 119

The al fresco issue
The St James collection

118 – Homes & London 



BREWERY GATE
TWICKENHAM TW1

Perfectly located opposite Twickenham station, just 25 minutes* from London 
Waterloo and situated within the sought after Brewery Wharf development, Brewery 
Gate off ers a collection of 28 elegant, spacious 4 and 5-bedroom family homes.

Set within exclusive gated mews and close to a number of outstanding schools, 
these homes provide an ideal environment for busy families, boasting open plan 
designer kitchens with expansive folding doors leading to secluded gardens, 
luxurious bathrooms, fl exible living spaces and two private off -street parking spaces.

02

01 Exterior view of houses
02 Kitchen/dining room
03 Living room
04 Bedroom
05 Bathroom

Website: www.brewery-wharf.co.uk
Telephone: +44 (0)20 3733 3631

Brewery Wharf
London Road
Twickenham TW1 1AA
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KEW BRIDGE WEST
KEW BRIDGE ROAD TW8

02

03

01 Exterior view at night
02 Penthouse living room
03 Penthouse kitchen

A collection of striking 1, 2 and 3-bedroom apartments situated in a 
natural green environment close to the River Thames and Kew Gardens. 
The development off ers a concierge service, private residents’ gym and 
underground parking set within beautifully landscaped grounds. 

Located on the upper fl oors of the 15-storey Hyperion Tower, The Suites 
and the Penthouse represent the best in luxury living. Each 3-bedroom 
apartment features open-plan living and private outside space from which 
to enjoy the stunning views over West London.

Email: kewbridgewest@stjames.co.uk
Website: www.kewbridgewest.co.uk
Telephone: +44 (0)20 3553 8202

Kew Bridge West
Kew Bridge Road 
London TW8 0EF
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There is also an exclusive residents’ clubhouse featuring a state-of-the-art 
gymnasium, swimming pool and holistic spa, a digital entertainment suite 
with private cinema and virtual golf, and spacious lounge and library area. 

Riverlight is an exciting new residential development, on the riverfront, in 
a brand new district right in the heart of central London. World-renowned 
architects Rogers Stirk Harbour + Partners have designed an architectural 
classic of the future; six modern and elegant pavilions specifi cally designed 
to maximise the sunlight within and optimise the views out. Landscaped 
gardens off er riverfront walks, bars and restaurants. 

RIVERLIGHT
NINE ELMS ON THE SOUTH BANK SW8
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01 04

01  Apartment living room
02  Residents' swimming pool
03 The Riverlight Club
04  Prime riverside location with uninterrupted views

Email: sales@riverlightlondon.com
Website: www.riverlightlondon.co.uk
Telephone: +44 (0)20 3553 8147

Riverlight
Nine Elms Lane
London SW8 5BP

Homes & London – 125

The al fresco issue
The St James collection

124 – Homes & London 



SMITHFIELD SQUARE
HORNSEY N8
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03

A unique collection of studio, 1 and 2-bedroom luxury apartments 
located in North London. With excellent transport links into the city 
and nestled between the charming villages of Crouch End and Muswell 
Hill, Smithfi eld Square presents the very best of London living. 

The concierge service, fully-equipped gym, gated underground parking 
and Sainsbury’s superstore combine to create a new hub for the neighbourhood.
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SMITHFIELD SQUARE
HORNSEY N8

Email: smithfieldsquare@stjames.co.uk
Website: www.smithfield-square.co.uk
Telephone: +44 (0)20 3553 8374

Smithfield Square
Hornsey High Street
N8 7QB

04 05

01 Courtyard view of apartments
 (previous page)
02 Sainsbury's superstore
03 Living room and kitchen
04 Concierge
05 Bedroom and en-suite

C
O

M
P

U
T
E

R
 G

E
N

E
R

A
T
E

D
 IM

A
G

E
* 

Homes & London – 129

The al fresco issue
The St James collection

128 – Homes & London 



COMING
SOON

COMING
SOON

FITZROY GATE
RICHMOND ROAD TW7

A unique, gated development of brand new, luxuriously appointed 4, 5 
and 6-bedroom family homes. These 39 homes will benefi t from off -street 
parking and an outstanding specifi cation, carefully considered by interior 
designers, Laura Hammett. Walking distance from Richmond Lock and 
St Margarets, these spacious homes are close to a number of exceptional 
educational facilities. Just south of Old Isleworth and adjacent to the 
River Thames, this unique gated development features open parkland 
and refurbished Grade II Listed buildings located centrally within 
historic parkland.

Email: Sales.Fitzroygate@stjames.co.uk
Website: www.fitzroygate.co.uk
Telephone: +44 (0)20 3627 9618

Fitzroy Gate
Isleworth
TW7 7BP
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01

01 Exterior view of houses Adjacent to the beautifully landscaped Linear Park, Heritage Walk features 
74 private studio, 1, 2 and 3-bedroom apartments and penthouses. Residents 
will have access to the gym and concierge in Kew Bridge West and will benefi t 
from private raised-courtyard gardens between each of the three buildings.

 A short walk from Kew Bridge Rail Station and just moments from the River 
Thames this new development off ers a natural balance of living.
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HERITAGE WALK,
KEW BRIDGE WEST

KEW BRIDGE ROAD, TW8

Email: heritage-walk@stjames.co.uk
Website: www.heritage-walk.co.uk
Telephone: +44 (0)20 3553 8310

Kew Bridge West
Kew Bridge Road 
London TW8
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COMING 
SOON

St James is delighted to have acquired 
this 80-acre site and is working with 
the London Borough of Ealing, the 
Greater London Authority and National 
Grid to develop what will be one of the 
capital’s largest and most important 
regeneration projects.

Served by the future Southall 
Crossrail station, development of 
the brownfi eld site will provide at 
least 3,750 homes, commercial and 

community fl oorspace, as well as a 
new primary school and high-quality 
public realm and open space.

The completed development is 
currently expected to be delivered over 
a 30-year period and St James believes 
that the location can become one of the 
great new places to live in London.

Our fi rst sales launch for residential 
property is currently anticipated to be 
in the summer of 2017.

SOUTHALL GAS WORKS22-29 ALBERT EMBANKMENT

This new tower, designed by 
David Walker Architects, will sit 
alongside Merano Residences 
and The Corniche and will 
occupy one of the most premium 
locations on the River Thames. 
The development will comprise 
apartments and penthouses as 
well as commercial and retail 
space. Construction is planned 
to commence in 2015.

*ALL COMPUTER GENERATED IMAGES ARE INDICATIVE ONLY
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